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President’s Column
More attention to developmental theory

By Jonathan Baron

My interest in JDM grew out of my interest in thevelopment of moral judgment. An admirer of
Lawrence Kohlberg, | attended his workshop on howcore responses to moral dilemmas (although |
never took the final exam). Kohlberg was a develeptal theorist in the tradition of Jean PiagehisT
tradition survives, despite all the criticism tiRaaget's work has endured. For example, Deanna Kuh
carries it on, in a much improved form, in the stofireasoning about science, public policy and. law
Kohlberg's students, grandstudents, and heirscalstnuing to make progress on such issues is the
distinction between morality and convention.

The link between Piaget's work (much of it withéfder) and JDM is outwardly straightforward.
Piaget documented dozens (hundreds?) of what wiet rwadl biases in children. They were neat little
tricks, just like Wason's logic problems, or mafyKahneman and Tversky's early findings on
judgments of probability. For example, if you linp a row of 8 pennies and 8 dimes so that they
correspond one to one, a young child will say thay have the same number. If you spread out the
dimes, the child will say that there are more dim¥sung children do not "conserve number" over the
transformation of lengthening.

Piaget had a stage theory about how this happemketaw it changed over the course of development.
Later theorists such as Kohlberg argued that adidtsot always develop through all the stages.lfAdu
biases could be seen as symptoms of incompletdogeuent.

The theory itself was stated in somewhat inscretédiguage. It sounded deep. Kohlberg made it a
little clearer. He spoke of differentiation andleigration as developmental processes. These ickas
in the air elsewhere. (They are, for example bidgs of the "integrative complexity" measures used
Phil Tetlock and others.) | never understood gné¢ion.” But differentiation (I

think) is just the making of distinctions, like tHaetween convention and morality, or length and
number. When you distinguish length and numbeu, gan respond differently to questions about
length and questions about number. In the domaib® biases, people sometimes pay attention to
probability ratios when differences are relevamsf ps they attend to length when number is retevan
This is at least roughly what Kahneman and Freldrave called "attribute substitution.”

But the part of the theory that | think is somewhaglected is the (mushy, inscrutable) idea of
development itself. | think what it means is thdtlt concepts arise through an inevitable intevact
between children and their environment. They atamthe head at birth, except insofar as they are
inevitable, given a "normal” human environment andmal human intelligence. What is in the head at
birth might be much simpler. It might involve avMe&ery general learning mechanisms. (This is aot t
say that "modules” do not exist at all, just tlnetyt may not be needed to explain a lot of cognitive
development.)
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To take a simple example, consider the "omissias'that | have studied with Ritov and others. sThi
might not be in the head of a newborn. It may \aele when children experience moral censure, or
when they see others censured. Most censure &fsy because acts are more detectable than
omissions. The problem is that many of the harmfitiénded omissions are not detected by pareits an
others.

Some children figure out the PURPOSE of moral censand apply it to omissions as well. Others take
things more at face value. (We find wide indivitldifferences in omission bias.) Or, as Arkes and
Ayton suggested (1999), the sunk-cost effect magise as an overgeneralization of a learned rule
against waste, so that it first increases (asuleeis learned) and then declines (as the distincti

between past and future is understood) with devedop.

More sophisticated developmental theories ofteiytate stages, each one characterizing a way of
looking at some domain. A complete stage theollyexplain how each intermediate stage is unstable
in ways that might lead to transition to the néage. For example, Kohlberg's stage 4 confounds
morality with conformity a socially endorsed mocalde, often based on law or religion. Stage 4 is
unstable because it cannot resolve conflicts betwidéerent codes. This instability leads to a shdor
deeper moral principles such as utilitarianism @ olhberg initially put at stage 5 out of 6).

Researchers in JDM are constantly asked for, danthasnselves for, deeper theories about where ghing
come from. Many turn to evolutionary theory toyade answers (an approach consistent with renewed
interest in the brain, which is thought to be thlevant organ). Developmental theory is an alterea

to evolutionary theory. Both theories are abowpadtion. Developmental theory is about adaption
within the life span. Ultimately, developmentadgtiny and evolutionary theory could work together, i
the latter can explain the capacity for development

The fact that developmental theory is much mordyeested should not count in its favor. If wesdéo
something in the dark, a search where the lighetter will not help to find it. But the potentiad
developmental theory to explain heuristics anddsahould lead to more research than is now being
done.

Some is being done. See, for example, the thtagoris below, which review some relevant research.
But note that research on children and adolestenist the same as research based on developmental
theory. True developmental theory, in some vesgiatable way, is about the processes of
development, not simply about the judgments ofdchil, cute as they may be. The problem | seats th
the rest of us have tended to neglect this verfuliapproach to explanation.

Arkes, H. R., & Ayton, P. (1999). The sunk costl @oncorde effects: Are humans less rational than
lower animals? Psychological Bulletin, 125, 59160

Jacobs, J. E., & Klaczynski, P. A. (2005). Thealepment of judgment and decision making in
children and adolescents. Mahwah, NJ: Erlbaum.

Reyna, V. F. & Farley, F. (2006) Risk and ratiotyaiih adolescent decision making: Implications for
theory, practice, and public policy. PsychologiBalence in the Public Interest 7 (1), 1-44.



2007 SJDM Conference page 5

Conferences

Our ownSociety for Judgment and Decision Making conferenctakes place November 16-19, 2007
in Long Beach, California. See the end of this Hetiex for information and a preliminary program.

The 3rd Annual Judgment and Decision Making Pref@ence at the meeting of the Society for
Personality and Social Psychology (SPSP) will id Rebruary 7, 2008 in Albuguerque, NM.

The JDM preconference highlights the emerging n@fis®cial-personality, judgment, and decision
making research. The program consists of invitettestes and a poster session.

Poster presentation submissions are now being tetdpor further information, please visit our web
site: http://www.socialthinking.org/i[dm.html

This year's JDM Pre-Conference organizers are happgld further questions: Ayelet Fishbach,
University of Chicago; Peter McGraw, University@dlorado; Neal Roese, University of Illinois;
Kelly See, New York University

We are pleased to announce that the 13th FUR anderwill be held on July 2-5, 2008 at IESE
Business School, University of Navarra, in BarcaloBeehttp://www.iese.edu/furXlifor details and
updates.

FUR XIll is the latest in the series of InternadRUR conferences. FUR is an acronym for The
Foundations and Applications of Risk, Utility an@édsion Theory. The first FUR conference was held
in Oslo in 1982 and was founded by Maurice Allaid ®le Hagen. Since then they have been held in
Venice (1984), Aix-en-Provence (1986), Budapes88)9Duke (1990), Paris (1992), Oslo (1994),
Mons (1997), Marrakech (1999), Torino (2001), R&#&chan (2004), and Rome (2006).

FUR is truly interdisciplinary, reflected by thact that its Scientific Committee includes expértthe
Decision Sciences from Economics, Management SejdPgychology, Finance, Mathematics,
Philosophy, Computer Science and Statistics. Taknpinary deadline for submission of papers is
April 15, 2008. Accepted papers will be notified Mgy 10th.

29th Society for Medical Decision-Making Annual Mieg: October 20-24, 2007 Pittsburgh, PA
Sheraton Station Square Hotel. Please join uh®Annual Meeting of the Society for Medical
Decision Making. This year’s theme is “Exploringet8cience of Decisions” and will feature:

Special Symposia. National and international spesakaél describe recent advances and important
issues in the use analytic methods in policy, thection of therapies through genetic informatiand
the growth of personalized medicine
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Keynote Address. Malcolm Gladwell, author of Thegding Point: How Little Things Make a Big
Difference and Blink: The Power of Thinking Witholhinking, will discuss the use of decision aids in
professional sports for judging and selecting playes a counterpoint to complex decision making in
health care. Come hear one of 2005 Time Magazii€8 Most Influential People.”

Outstanding Short Courses Including: Mathematicatl™ing of Infectious Diseases; Case Study in
Policy: How Cost-Effectiveness is Used in ImmunizatPolicy; Building Bayesian Decision Support
Systems; Improving Patient Decision Making; Micribdexcel: Skills for Modeling and Efficiency;
Knowledge Management in Health Care Organizati@hsllenges, and Promises; How to Successfully
Obtain a Career Development Grant

Social Event. Join new and old friends at one eftiést baseball stadiums in the country, PNC Park.
Good food, drink and a special sports symposiungciBion Making in Sports: Violations in Expected
Utility and Everything Else.”

Oral and Poster Presentations. Participate indhewned SMDM poster sessions, offering stimulating
and rigorous one-on-one discussions with currambjuand senior investigators, and listen to tred or
presentation of some of the best research the t{3dw@s to offer. More information and registration
materials can be found atvw.smdm.org

Jie Weiss and Michael Birnbaum invite you to beautullerton, CA for the 46th Annual Edwards
Bayesian Conference. The name of the Conferencerfidine founder, Ward Edwards, who passed
away in 2005.

But the Conference is still run very much the Wégrd did it: conversational presentation stylés tof
time for discussion, lavish hospitality, and nogilat sessions. We also follow Ward's traditiont time
Conference is much more open than its name wogdgesi. Presentations are accepted if Ward would
have been interested in them. That intentionalbyueadescription opens the door to topics in judgmen
decision analysis, and even some statistics. Warded the talks to describe new rather than preiyou
published work, so that he could feel as thougtvae participating in the baking process. The dates
the Conference are January 9-11, 2008, with thke tadheduled for Thursday and Friday. We maintain a
low registration fee ($60) by having the Conferetales place on campus between academic sessions.

Talks will be held on the campus of Californiat8taniversity, Fullerton.

There will be a pre-Conference reception at thes€l&uites Wednesday evening, January 9, and a post-
Conference party at the nearby home of Jie anddDaéiss Friday evening, January 11. We hope that
you can arrange your schedule to include thesa-extiricular events. Ward often said that what come
through the alcohol-induced fog might prove evemenaluable than the talks.

Much more information is available on the Confeenebsite

http://psych.fullerton.edu/mbirnbaum/bayes/
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Next April 26 (Saturday), the one day Oklahoma-Ken3udgment and Decision Making conference
will be held at the University of Oklahoma Healttihces Center in Oklahoma City. If this is a
convenient trip for you, you are invited! The camfiece gives an opportunity for researchers, theatet
and applied, to share their work, and for studentget to know others in the field. Please emaibR
Hamm (robert-hamm at ouhsc.edu) to be put on sihdolf email invitations. (Initial invitation in ely
2008: how to submit presentations; later invitatioow to attend).

We are pleased to announce that the 11th bieBeiadvioral Decision Research in Management
conference will be held April 24-26, 2008 at thedR&chool of Management, University of California,
San Diego. The call for papers will come in FalDZ2@nd submissions will be due around the endef th
year. More information and future updates avadatiivww.bdrm.org

The 2008 Marketing and Public Policy Conference B@P will be held in Philadelphia, Pennsylvania
at the Loews Hotel with easy access to attractioelading Independence Hall and the Liberty Béie t
Constitution Center and the Franklin Institute.eTonference co-chairs (Ron Hill, Ray Taylor andnJo
Kozup) are seeking submissions of abstracts, cdegpleapers, and special session proposals dealing
with cutting-edge issues of continuing and cureicern that are at the intersection of publicqyoli

and marketing. A diversity of theoretical persjpaxt and methodological approaches are welcome,
with an emphasis on how they inform the variougesaof policy development from initial inception
through evaluation. Papers addressing any topate@lto policy issues associated with marketingy wil
be welcomed. Please electronically submit yourrabstcompleted paper or special session proposal t
MPPC2008@villanova.edu

General conference information is availablé&tap://www.villanova.edu/business/excellence/mariggt

For an in-depth view of topics appropriate for te@ference, refer to past issues of the Journaubfic
Policy & Marketing. fttp://www.marketingpower.com/content1056.ghpSubmissions for competitive
papers, special sessions, and working papers/eadeatastracts must be received no later than Friday,
November 16, 2007. Notification of acceptance ie ofthese three categories will be made by Friday,
January 25, 2008.

The 2007 North American Conference of the Assammfor Consumer Research will be held at the
elegantly refurbished Peabody Hotel in Memphis,nessee, from Thursday October 25 through
Sunday October 28, 2007.

As in past years, the conference will provide aifiorfor scholarly presentations, discussions, and
collaborations on consumer behavior. There wilsixemain forums for the presentation and discussion
of research and scholarly thought. In additiomfive tracks to which submissions are soughs, thi
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year’s conference will feature a new forum call&gistemic Sessions.” A detailed document
announcing additional conference highlights is ramailable on the conference website:
http://www.acrweb.org/acr

Eric Johnson and Donna Hoffman are co-organiziBgecial Pre-Conference on Online Consumer
Behavior to be held in conjunction with the 200%&daation for Consumer Research Annual North
American Conference. The Special Pre-Conferenttd&iheld on Thursday, October 25, 2007, in
advance of ACR.

It has been about 10 years since the first resedyoht consumer behavior in online environments was
originally published. What have we learned in tivae? What frameworks, theories and facts have
emerged? What new questions need to be exploréd?Cé&nter for Excellence in E-Business at
Columbia Business School and the Sloan Cententerrnet Retailing at the University of California ,
Riverside are jointly sponsoring a pre-conferemtepnjunction with the 2007 Association for
Consumer Research Annual North American Conferdncagdress these questions. The goals of this
pre-conference are to (1) summarize existing kndgde(2) present state-of-the-art results, methads a
concepts and (3) hopefully set exciting directiforsfuture research.

Program Committee:

Randy Bucklin (UCLA), John Deighton (Harvard), gtin Diehl (USC), Andrew Gershoff (Michigan),
Dan Goldstein (LBS), Gerald Haubl (Alberta ), Jalymch (Duke), Wendy Moe (Maryland), Jaideep
Sengupta (HKUST), Venky Shankar ( Texas A&M)

Registration Details: Deadline is October 1, 2a®vegister for the conference. The registrationigee
$150.00 and includes breakfast, lunch, all breakisatendance at the pre-conference. Attendees must
register througlttp://webpay.ucr.eduConference attendance will be limited to 100ratées, so

please be sure to register well in advance of gdaallihe.

A limited number of hotel rooms have been set aatdbe ACR rate of $174.00 plus tax for the pre-
conference. Please contact the hotel directly tiklyour room. The Peabody Memphis
www.peabodymemphis.com 149 Union Avenue , Mempfiid 901-529-4000; 1-800-732-2639
Conference Code: 286824

Haiku

My Young Daughter’s Dressing Rituals and BDT
by James O’Brien

The small girl ponders
Array of clothes on her bed
No function guides her
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Jobs

The Kennedy School of Government at Harvard Unitieseeks to appoint exceptional scholars to
tenure-track positions at the nexus of psycholpgilic policy and public leadership. We especially
seek individuals with research interests relatepltalic policy and public leadership from the felof
social psychology, organizational behavior, persignasychology, behavioral decision research,
sociology, and/or combinations thereof.

The Kennedy School has growing programs in judgraadtdecision making, broadly defined, with
strength in such topics as emotional influencegptiations, risk perception, resource allocatioust,

and group perception. For example, the Kennedp@&dtas recently approved a field of
interdisciplinary doctoral study in judgment anaid®n making, which draws primarily on faculty
strengths in behavioral economics, organizatioe@hbior, and psychology. The Kennedy School also
has a new, state-of-the-art laboratory dedicatedipporting research in these areas. It inclual®sng
other features, capability to collect biologicalasares as well as behavioral and cognitive measures

Research and teaching excellence are the highestips for the position. Also important is
enthusiasm for working in an environment that erspes the marriage of discipline-based scholarship
and applied, public-policy scholarship. Applicafusthe position should also be committed to teagh
professionally-oriented students, including mididfeel and senior executives, in ways that will help
them perform well in professional roles.

Interested candidates should mail their applicationProfessor Jennifer S. Lerner, Faculty Search
Committee, Kennedy School of Government, 79 JFi€&irCambridge, MA 02138 no later than
November 1. Review of applicants will begin asrsas they are received, and early applications are
encouraged. Applications should include a curcemnticulum vita, representative publications, amel t
names of those who can provide references. Qerhlfiomen and members of minority groups are
encouraged to apply. Harvard University is an Afative Action/Equal opportunity employer.

The University of Oregon Psychology Departmenemrshing for a tenure-track Assistant/Associate
Professor in the area of Affective/Social Neurosc&e Demonstrated research and teaching abilities
social/personality psychology and expertise in ascience methods, especially fMRI, are expected.
The successful candidate will help build bridgesMeen the social/personality and
cognitive/neuroscience areas in the departmentahbe actively engaged in the collaborative
research group at the University's Lewis CenteNleuroimaging. Ph.D. by Fall 2008 required.
Applicants should have three letters of recommeaoadaent and should mail a curriculum vitae, a 3-
page statement on research and teaching inteagstselected manuscripts to: Affective/Social
Neuroscience Search, Department of Psychology, WR@sersity of Oregon, Eugene, OR, 97403-1227.
To be assured of full review, applications showdd&ceived by October 15, 2007. Position will be
open until filled. The University of Oregon is BO/AA/ADA institution committed to cultural
diversity. We seek candidates who share our comemit to diversity and can work effectively with
students, faculty, and staff from diverse backgdsun
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The Psychology Department at Ohio University irviég@plications for a tenure-track position in
Cognitive Psychology. The successful candidatebeilexpected to maintain an active, high-quality,
fundable research program and will also be expdact@articipate in the department's training pragra
in quantitative methods. Preference will be giveicandidates whose research entails mathematical
modeling of cognitive processes and who can intewéb other members of our Social Judgment and
Behavioral Decision Making group. Rank is at theistant professor level. Applications must be made
online atwww.ohiouniversityjobs.com/applicants/Central?qicid=53184

Candidates for this position should submit a letfeapplication, curriculum vitae, three letters of
recommendation, copies of recent publicationsagestent of research interests, and, for candidates
with teaching experience, evidence of teachingcéiffeness. Any materials that cannot be attached as
part of the online application should be sent taudla Gonzalez Vallejo, Chair SIBDM Search
Committee, Department of Psychology, Ohio Univgrsithens, Ohio 45701- 2979; 740-593-1095;
gonzalez@ohio.edu. Review of complete applicatwiisbegin October 1, 2007, and will continue
until the position is filled. We strongly encourageplications from minority and women candidates.
We seek a candidate with a commitment in workidgotively with students, faculty and staff from
diverse backgrounds. Ohio University is an Equab@tunity/Affirmative Action Employer.

The Department Of Psychology At The University GfoEgia seeks two Assistant Professors to begin
August, 2008. A Ph.D. in Psychology is requirec ¥éek outstanding scholars engaged in high impact
research, regardless of specific research focesed&ch areas can fall within our departmental
programs (cognitive, clinical, developmental, If@uroscience, and social), cut across these pregram
or encompass related themes such as health ocufwltal approaches. Expectations include
contributing to graduate and undergraduate traiaimydeveloping an externally funded research
program. Established collaborative associationsammpus with the Institute for Behavioral Research,
Institute of Gerontology, Bioimaging Research Ceteth fMRI, MEG, etc.) and Biomedical and

Health Sciences Institute offer excellent reseaerelopment opportunities.

Candidates should send a letter of applicationrd@eg research and teaching interests, a curnmulu
vita, and reprints/preprints, and arrange to have letters of reference sent to: Chair, Psychplog
Search Committee, Department of Psychology, Uniyeo$ Georgia, Athens, GA, 30602-3013. The
University of Georgia is an AA/EEO institution. TBepartment of Psychology and the Franklin
College of Arts and Sciences are committed to exsirgy the diversity of its faculty and strongly
encourage applications from individuals in undgrresented groups. Applications received by
November 20, 2007, are assured full consideration.

The Department of Social and Decision Sciencesaaté€gie Mellon University seeks candidates to fill
a junior-level tenure track position in behaviattatision research.

Candidates must demonstrate a strong empiricdd tesxord and have research interests related to the
psychology of judgment and decision making. Weeareandidates who can teach courses in the

10
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psychology of judgment and decision making, emalniesearch methods, or otherwise participate in
the department's undergraduate majors in Decisien&e, Policy and Management, and Political
Science. Joint appointments are possible with ath#s on campus.

The department is interdisciplinary, including egonists, psychologists, political scientists, and
historians. It has particular research strengtlsemavioral decision theory, policy analysis, irdas
organization, technological change, and computatisocial science. (Current projects and faculey ar
described at the website: http://www.hss.cmu.etddenents/sds/).

Carnegie Mellon University is an Affirmative ActibRqual Opportunity employer. We encourage
minorities, women, and individuals with disabilgieo apply. Applicants should send a CV,
reprints/preprints, 3 or 4 letters of recommendgt® statement of research interests, and a cetter |
to: Chair, Behavioral Decision Theory Search CorteeiPsychology), Department of Social and
Decision Sciences, Carnegie Mellon University,dbiirgh, PA 15213-3890.

Review of applications will begin October 15th. Aipgtions received by November 1st are assured full
consideration.

Princeton University’s Department of Psychologyi@pates making an appointment at the associate or
full professor level. The position will be a joiappointment between the Psychology Department and
the Woodrow Wilson School of Public and InternagibAffairs (WWS), as part of an expanding joint
venture in psychology and public policy. The calatie will teach some psychology courses and some
courses that explore the links between psychologypaublic policy. Social psychologists with an
interest in policy-relevant topics, including héadtnd well-being, and cognitive psychologists
specializing in judgment and decision making axetéa to apply.

All applicants must have an active research prograchdemonstrated commitment to teaching and
advising at both the graduate and the undergradierdés. They should also be interested in intérgc
with neighboring social science disciplines (susleeonomics or politics).

Applicants should submit a c.v. with a cover ledemmarizing their qualifications and names ofehre
senior researchers who would be prepared to vetterk on their behalf to: Search Committee
SOC/IDM/WWS, Department of Psychology, Princetoiversity, Green Hall, Princeton, NJ 08540-
1010. Applicants should submit materials as seopassible; the search will remain open until the
position is filled. Princeton University is an Ej@pportunity/Affirmative Action Employer. For
information about applying to Princeton and hovsedf-identify, please link to
http://web.princeton.edu/sites/dof/ Applicantsintonh

The University of Chicago Graduate School of Busiis seeking to hire tenure-track faculty for its
Managerial and Organizational Behavior area. Wkocensider candidates who are completing their
PhD’s as well as more experienced candidates. idated must have earned a PhD (or equivalent) or
expect to receive a doctorate in the near futie. are looking for candidates with strong disciatin

11
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training in any of the social sciences who cantbaediscipline background to conduct research on
aspects of behavior relevant to management in aaaons and to introduce MBA students to
behavioral science principles. While we will calesi candidates with interests in negotiations,adoci
psychology and organizations, all broadly defingd,have a particular interest in applicants who
conduct research on decision-making. MemberseoManagerial and Organizational Behavior group
are responsible for teaching courses such as MagagiOrganizations, Managerial Decision Making,
Power and Politics, and Negotiations. Candidatesilsl be qualified to teach at least one of these
courses plus another MBA elective. The group haslaequipped laboratory for experimental
research. We will begin reviewing applications@ectober 15, 2007, although we will continue to
accept applications until the position has bedadil Please submit an application online, inclgdin
cover letter briefly describing your plans for fteuwvork, a vita, a written sample of your preseatky
and two letters of reference, tdtp://facultyapply.chicagogsb.edidardcopy applications will not be
accepted. The University of Chicago is an Equad@unity/Affirmative Action employer.

The Department of Communication at Cornell Uniwgrgivites applicants for two tenure track, open
rank faculty positions appointment starting Jul2@08. At least one of the positions will be fillatthe
rank of Assistant Professor. We encourage qualdigglicants of any rank to apply for either positio

Science, Environment, and/or Risk Communication: &k a colleague to conduct research and teach
in the area of science, environment, and/or heaiheommunication. We welcome innovative and
imaginative scholars who approach the study ofhw@genvironment, and/or health-risk communication
from psychological, sociological, or institutionantage points using qualitative or quantitative
methods. The science, environment, and risk arestitates one of the Department's core strengths;
applicants whose work contributes to other comnsfths in communication and information technology
and in media studies are particularly encouragexpfdy. All materials should be sent to Dr. Bruce
Lewenstein, Department of Communication, 321 Kewmriddll, Cornell University, Ithaca, NY 14853.
For additional information, e-mail Dr. Lewenstemlé¢wenstein@cornell.edu) or telephone
607.255.8310.

Communication and Information Technology: We seebklieague to conduct research and to teach in
the area of Communication and Information Technglegth an emphasis in one or more of the
following: 1) Human-Computer Interaction, 2) ComguMediated Communication, 3) IT in
organizations, and 4) Technology and Society. Tdrarmunication and information technology area
constitutes one of the Department’s core strengghgticants whose work contributes to other core
strengths in media studies and in science, enviemirand risk are particularly encouraged to apply.
materials should be sent to Dr. Jeff Hancock, Depamt of Communication, 320 Kennedy Hall,
Cornell University, Ithaca, NY 14853. For additibm#ormation, e-mail Dr. Hancock
(th34@cornell.edu) or telephone 607.255.4452.

Successful candidates for either position will haweh.D. in Communication or closely aligned field
and have (or show promise of developing) a natiandlinternational reputation doing theory-based
empirical research. We seek innovative scholasooial science who will develop a research program
connected to college and university prioritiesppleed social science, information science, the hiawv
sciences, environmental issues, and/or public aatreln the Department of Communication we focus
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on a number of subfields including social psychglo§gcommunication; language and communication;
science, risk, environment, and health communioatlmman-computer interaction; media
communication and society; and organizational comgation. Both positions will involve 50%
research and 50% teaching responsibilities; publisim peer-reviewed literature in relevant fields
expected. In addition, successful candidates grea&d to secure external research funding.
Communication faculty teach two to three undergedel@nd/or graduate courses per academic year,
and advise students in the Department's B.S., Mr8. Ph.D. programs. Cornell offers a highly
competitive salary and benefits package. Suppowdtfot-up research costs will be available. Women
and minorities are especially encouraged to apgyplications will be reviewed beginning October 15,
2007 until candidates are selected. For more irdion about the Department of Communication,
please visit our website: http://www.comm.cornelle

Application: Send letter of application addressuogition qualifications and goals, vita, official
academic transcripts, writing sample, names antacomformation of three references. Please also
have each reference submit a letter of recommenda®iornell University is an equal opportunity,
affirmative action educator and employer.

Cornell's Department of Human Development (httpaiwhuman.cornell.edu/hd/) seeks applicants for
an Assistant Professor tenure-track position indntevelopmental behavioral neuroscience to begin
July 2008. The Department is developing a compr&kertraining program in developmental aspects of
behavioral neuroscience, and currently affectioejad, and cognitive areas of neuroscience are
represented. An interest in experiential effecthioman neurobiological systems is also represented.
Methodological approaches currently representdddecfMRI, pharmacological manipulation of
neurotransmitters and neuropeptides, and electsighygical recording. Subject populations studied
range from infants and adolescents to young adéib®th normal and disordered status, including
dyslexia, autism spectrum disorders and Fragilgn{isome, attention deficit disorder, and persoyalit
disorders. Although methodological approaches atdimited, analysis of EEG or genetic
polymorphisms is of special interest. Cornell haw fiacilities that fully support researchers in

genotyping.

Responsibilities include teaching three courses/ear (one large undergraduate course, one small
undergraduate course, and one graduate seminperviing student research, and maintaining an
externally-funded program of empirical research.

We have an active group of decision researchet®atell University who gather regularly to attend
talks sponsored by the Center for Behavioral Ecac®and Decision Research. We are also well
represented in the new concentration in Law, Pdggyp and Human Development.

This is a tenured-track position. Salary is nediéialepending on qualifications and experience. For
consideration, please send curriculum vitae, statemf research and teaching interests, represantat
publications, and three letters of reference t@r&ein Developmental Behavioral Neuroscience,
Department of Human Development, MVR Hall, Cortéiliversity, Ithaca, NY 14853. Review of
applications will begin December 15, and continagl the position is filled. Cornell University &sn
equal opportunity, affirmative action educator amaployer.
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The Department of Human Development (http://www.hamornell.edu/hd/) seeks applicants for two
tenure-track Assistant Professor positions in aeg & begin July 2008. These positions extendjarma
building program in the Department that has redultesight significant hires in recent years. The
Department has a broad base in normative develogamasychology and sociology that includes social,
personality, cognitive, emotional, and biologicahthins.

In addition, the Department has four particulatipsg emphases that cut across the five content
domains: (1) Aging & Health, with foci on both naampositive aging as well as age-related
socioemotional and health problems (2) Culture &dpsity, which examines the influence of cultural
factors on basic developmental processes; (3) IDpnental Behavioral Neuroscience, which includes
both normative and disordered cognitive, affectared social domains; and (4) Law, Psychology, &
Development, with special interests in cognitiod amemory.

Individuals who integrate several basic areas apaxicular interest. The department also mairgtain
significant research bridges with the Medical campuNew York City. Responsibilities include
teaching three courses per year (typically two umdeluate and one graduate), supervising student
research, and maintaining a rigorous, highly proslaand externally-funded program of empirical
research that maintains and builds the departmer€mational reputation.

We have an active group of decision researchet®atell University who gather regularly to attend
talks sponsored by the Center for Behavioral Ecac®and Decision Research. We are also well
represented in the new concentration in Law, Pdggyp and Human Development.

Salary is negotiable depending on qualifications experience. For consideration please send vita,
statement of research and teaching interests, tBpeesentative publications, and three letters of
reference to: Office of the Chair, Department ofitéun Development. Martha Van Rensselaer Hall,
Cornell University, Ithaca, NY 14853. Review of #ipations will begin November 15; applications are
welcomed until the position is filled. Cornell Ueissity is an equal opportunity, affirmative action
educator and employer.

The Department of Psychology, University Of Masseselits - Amherst invites applications for an open-
rank, tenure track position in cognitive psycholdgginning Fall 2008. Candidates in any area of
Cognitive are encouraged to apply, but we haveiapiterests in human memory, categorization,
judgment and decision making, and language praugsdise of computational modeling techniques is
particularly desirable. Candidates applying atjtimor level must have a strong record of research,
clear potential to obtain support for and maintractive research program, and strong teachitig.ski
Senior candidates must additionally have a recbektwamural support. Candidates will be expected t
collaborate with other faculty members with similaterests across campus. Rank and salary are
dependent on experience and qualifications. Appte should send a vita, a statement of researth an
teaching interests, reprints of recent publicati@msl at least three letters of recommendation to:
Cognitive Search Committee, Department of Psychglogiversity of Massachusetts, Amherst, MA
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01003-7710. Applications are due on November 0720rhe search committee will begin reviewing
applications on that date, and will continue utfitd position is filled. Hiring is contingent updmet
availability of funds. The University of Massachtisas an Affirmative Action/Equal Opportunity
Employer. Women and members of minority groupssén@ngly encouraged to apply.

The Department of Psychology at The Ohio State &fsity seeks outstanding candidates for a position
in Social Judgment and Decision Making. Rank ihatAssistant or Associate Professor level and
subject to the availability of funds. All applicardre expected to have strong research progrant® and
contribute to both graduate and undergraduate wigmar and instruction. Candidates whose interests
complement other existing strengths or priorityaaran the department (e.g., clinical, cognitive,
developmental, psychobiology) or related disci@ife.g., Economics, Political Science, Law) will be
especially attractive. Send a letter of applicat&iatements of research and teaching interestis,a
reprints, and three letters of recommendation¢aJbM Search Committee, Department of Psychology,
Ohio State University, 1835 Neil Avenue, Columb@$] 43210. To ensure consideration, application
materials must be received by October 15, 2007applications will be reviewed until the positian i
filled. For more information about the departmenmgit: www.psy.ohio-state.edro build a diverse
workforce Ohio State encourages applications fradividuals with disabilities, minorities, veterans,
and women. EEO/AA employer.

This year the University of Maryland Departmenfsfychology seeks to fill six tenured or tenurekrac
positions, of which two are in Cognitive Science &euroscience (CSN). CSN consists of a highly
interdisciplinary group of cognitive psychologisitisd neuroscientists studying brain and behavior in
both human and animal models. Topics of researcsupd by our faculty include, but are not limited
to, neuroethology, auditory processes, sensorimotegration, memory, human judgment and decision
making, and attention.

The other four Ph.D. programs in our new trainitrgcure are: 1) Clinical Psychology; 2) Social
Decision and Organizational sciences, 3) Counsésyrhology; and 4) Developmental Psychology.
Many faculty members participate in more than omgmm, thereby fostering a rich web of
collaborations throughout the department. Candglat® can contribute to one of these programs in
addition to CSN are especially encouraged to apply.

The CSN faculty also interact with large cadreesf@archers across the campus, including faculty wit
primary appointments in Engineering, Kinesiologinduistics, Hearing and Speech, Human
Development, and Biology, and the Center for theakated Study of Language (CASL). CSN faculty
are actively involved in the campus Neuroscienak@ognitive Science (NACS) Graduate Program
(www.nacs.umd.edu), an interdisciplinary researaiming program that involves more than 80 faculty
across 14 departments, with adjuncts at NIH, Chilth Hospital and Walter Reed. Collectively, these
departments and programs provide a unigue ancerniemonment for studying cognitive and
neuroscience.
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Individuals trained in any area of Cognitive Psylolgg, Cognitive Science or Neuroscience are
encouraged to apply. We are especially interdatedientists whose research crosses disciplings (e
cognitive neuroscience, computational neuroscieand)who are skilled in quantitative and
computational modeling, though we encourage apgmics: from all outstanding individuals.
Successful candidates will have a record of, oradetrated potential of, securing external funding,
excellent research productivity, and interest mimg collaborative research ties within and across
programs and departments. A strong commitmentachiag and mentorship at both the undergraduate
and graduate levels is expected. Rank is operguathwe expect to hire mostly at the assistant or
associate professor levels. Salary is highly coitipetresearch conditions are excellent, and theee
extensive opportunities for interdisciplinary ctkaation both on campus and at universities and
Federal laboratories in the Washington DC metrogolarea.

Please send a CV and a statement of researchauotdrtg interests, and arrange to have three laiters
recommendation sent to Ms Peggy Barott, Search GaneaxCoordinator, Department of Psychology,
University of Maryland, College Park, MD 20742.dddition send up to three articles as PDF files to
search@psyc.umd.edu. In the subject heading put<&ld&h followed by your last name. Inquires for
the position can be addressed to Dr. Cynthia Mbiss.University of Maryland is an Affirmative
Action/Equal Employment Opportunity Employer. Bast consideration, materials should arrive by
October 15, 2007. All searches will remain operil gitied.

This year This year the University of Maryland Depeent of Psychology seeks to fill six tenured or
tenure-track positions, of which two are in Sodizdcision, and Organizational Sciences (SDOS).
SDOS is an umbrella area comprised of social pdggdi&is, organizational psychologists, and
judgment and decision-making researchers who ¢olédyg study how individuals perceive and process
information about their social environment and teelwes, make decisions, and manage their
interdependencies with others in dyadic, team, mrgéional, and societal contexts. Topics that we
study in SDOS include, but are not limited to sbeggnition, self-regulation, stereotyping, decisio
making, conflict and negotiation, group dynamiesdership, social networks, organizational climate
and culture, and national culture.

Individuals trained in Social Psychology, Indust®rganizational Psychology, Organizational
Behavior, Decision Sciences, or some combinatiereacouraged to apply. We are especially interested
in applicants who bridge across these traditionsds®and who have strong methodological or
guantitative skills.

The other four Ph.D. programs in our new trainitrgcure are Clinical Psychology; Cognitive and
Neuroscience; Counseling Psychology; and Developmh&sychology. Many faculty members
participate in more than one program, thereby fagjea rich web of collaborations throughout the
department. Candidates who can contribute to otleese programs in addition to SDOS are especially
encouraged to apply.

Successful candidates will have a record of, oradetrated potential of, securing external funding,
excellent research productivity, and interest mimg collaborative research ties within and across
programs and departments. A strong commitmentachiag and mentorship at both the undergraduate
and graduate levels is expected. Rank is operguathwe expect to hire mostly at the assistant or

16



2007 SJDM Conference page 17

associate professor levels. Salary is highly coitipetresearch conditions are excellent, and theee
extensive opportunities for interdisciplinary ctkaation both on campus and at universities and
Federal laboratories in the Washington DC metrogolarea.

Please send a CV and a statement of researchauotdrtg interests, and arrange to have three laiters
recommendation sent to Ms Peggy Barott, Search GaneaCoordinator, Department of Psychology,
University of Maryland, College Park, MD 20742.dddition send up to three articles as PDF files to
search@psyc.umd.edu. In the subject heading putSSéx@rch followed by your last name. Inquires for
the position can be addressed to Dr. Michele Gédl{emmelfand @psyc.umd.edluThe University of
Maryland is an Affirmative Action/Equal Employme@pportunity Employer. For best consideration,
materials should arrive by October 15, 2007. Adlrsbes will remain open until filled.

The Rady School of Managemehttf://rady.ucsd.edyat the University of California, San Diego
(UCSD) invites applications for assistant, assecsatd full professor positions in marketing. Prefee
will be given to experienced applicants who hawtiniguished scholarly records, have demonstrated
teaching expertise with graduate students and éixesuand are good institution builders. All
applicants must have a Ph.D. or will be workingdoas a Ph.D. by the start date of the new academic
year. Associate-level candidates must show evidefaestrong research record in their specializgtio
while candidates for senior rank must demonstratenéinuing publication record in leading journals.
Salary and appointment level are dependent on exmer and based on University of California pay
scales. The positions are expected to have adstetof July 1, 2008. A detailed vita (PDF or Word
document form) will be accepted only by email tdymmarketing@ucsd.edu
<mailto:radymarketing@ucsd.edu> . Please indioafexence job code ACRMKTG on the subject line
and state the level of position you are applyingridhe cover letter. Review will begin October2D07
and will continue until positions are filled. UC3®an Affirmative Action/Equal Opportunity Employer
with a strong institutional commitment to the asleiment of excellence through diversity among its
faculty and staff. For information contact: MonigMe Tanjuaquio, Academic Personnel Coordinator
radymarketing@ucsd.edu

Michigan State University’s Department of Psychgiegeks a developmental psychologist at any level
(Assistant to Full Professor) to further strengtbemelopmental science in our department. Our
preference is for someone with primary interestsoignitive development and a desire to cross
disciplinary boundaries. We seek a strong sciewtitst a nationally visible program of research who
can contribute to our graduate and undergraduaitd@rig. \WWe are especially interested in someone
whose research on cognitive development intersettsresearch in one or more other groups within
the department in addition to cognitive (e.g.,ichh social/personality, behavioral neuroscienGg)r
department is a highly interactive environment vetcellent resources for conducting integrative,
translational, and multi-method research.
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The Department of Psychology at Michigan State Brsity seeks to appoint one or more cognitive
psychologists to tenure-track positions at opek.r@andidates in any core area of cognitive
psychology or cognitive neuroscience, with outstagdesearch profiles and existing or strong paaént
for extramural funding, are encouraged to applyi®e of applications will begin immediately. Please
direct inquiries and applications (CV, reprintsg dhree letters of reference) to Dr. Tom Carr, Ggn
Psychology Search, Department of Psychology, Mai§tate University, East Lansing, M| 48824.
MSU is an Equal Opportunity/Affirmative Action Enayler.

The Departments of Psychology and Management tiyio State University are seeking to recruit a
faculty member to serve as the John A. Hannahmgsished Professor of Psychology and
Management, beginning in fall, 2008. The ideal ¢adaid should have demonstrated competence in the
psychology of work behavior (industrial/organizaiab psychology, organizational behavior, human
resource management). The individual should becawearesearcher with a substantial national and
international standing resulting from research wemll scholarly activities. General criteria for
measuring the research qualifications are thosmalbr used to assess individuals for senior and
advanced associate professor faculty positionsnfgyand quality of publications, command of
research methodology, and recognition by professiassociations such as the American Psychological
Association and the Academy of Management). Intaddithe person would be expected to be an
active member of the psychology and managementriohegiats, participate in graduate seminars, and
serve on graduate research committees in areaagieath work behavior. It is also expected that th
successful candidate would be able to integratetsfto understand work behavior and garner ressurc
that span units within the university and extetoahe university. The candidate selected would @i
large and productive group of scholars interestesldrk behavior in the departments of Psychology
(iopsych.msu.edu) and Management (http://www.bus.@ai/mgt/faculty.cfm) as well as elsewhere in
the university. Due to the diversity of our intése®ur students are exposed to a variety of ways o
thinking and our faculty members are able to puidaas that cross the boundaries separating
conventional domains of research. Salary is nepletiand the position comes with a generous research
budget. Applicants should mail a cover letter amdi@iculum vita to Hannah Chair Search Committee,
Department of Psychology, Michigan State UniverditylLansing, Ml 48824-1116. We will begin to
consider application materials by September 1, 280@ continue to do so until the position is dlle
Michigan State University is an Affirmative Actididual Opportunity Employer, and thus we are
particularly interested in considering qualifiednmiity or female applicants.

The University of Pennsylvania’s Philosophy, Pofitiand Economics Program (PPE), in collaboration
with the Departments of Philosophy and Economiogtes applications for a tenure-track Assistant
Professorship in the areas of Philosophy and EcarsoM/e are prepared to consider exceptional
candidates at the beginning Associate Professet. [&he successful candidate’s appointment wilinbe
either the Philosophy or Economics Department,esailip the usual graduate and undergraduate
teaching duties and other responsibilities.

Applicants should have an active, high quality aesk program that may include (a) experimental
research in areas relevant to PPE, which encompatsare not limited to, social norms, fairnesssty
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cooperation, and moral judgment; (b) evolutionandeis of social institutions (norms, values,
conventions, etc.); (c) epistemic and methodolddmandations of models of social interaction,
institutions and economic structures. The succésafudidate will be able to combine philosophical
insights with a thorough knowledge of the releveetnomic areas and methods. This position provides
the opportunity to interact with Penn faculty whe aterested in these research areas across laultip
disciplines. Candidates are expected to have a dmnemt to teaching excellence at both the graduate
and undergraduate levels. Some undergraduate sowi¢éarget PPE majors and be cross-listed in the
relevant department.

Candidates must complete an on-line profile atshtfosion.sas.upenn.edu/faculty/pos/ppe; and then
submit a CV, statements of teaching and reseatehests, and selected preprints by email to Sarah
Gish-Kraus (gishkrau@sas.upenn.edu). They shostdatange for three letters of recommendation to
be sent to the PPE Search Committee, UniversiBeoihsylvania, 311 Logan Hall, 249 S. 36”th St.,
Philadelphia, PA 19104-6304 (email: gishkrau@sasapedu). Review of applications will begin
immediately and will continue until the positionfiked. Candidates are encouraged to have all
materials submitted prior to November 10, 2007.

The University of Pennsylvania is an Equal Oppatyuaffirmative Action Employer. Women and
minority candidates are encouraged to apply.

Announcements

Proposed amendment to the SJDM by-laws by Jon&aeom.” The Society has several committees,
which will change from time to time, in additiontfee program committee. These committees, their
duties, and their membership, are listed in the page. Members and chairs of committees are
appointed by the President, in accord with the @idaces of each committee. The President may seek
advice from the Executive Committee or other member

David Weiss wishes to inform users of the CALSTAIltes of computer programs that accompanies his
text "Analysis of Variance and Functional Measuratm@ Practical Guide"
http://www.davidjweiss.com/Analysisofvarianceand&timnalMeasurement.htm

(reviewed by Warren Thorngate in the March 20064assf the Newsletter) that a Service Pack:
http://www.davidjweiss.com/CALSTATsuite.htim now available on his website. The Service Pack
resolves display issues that may arise when usimgharesolution screen setting. Obsessive authors
may also find David’s Citation Checkpttp://www.davidjweiss.com/CitationCheckerindex.htm

add-in for WORD useful.

Ben Newell, David Lagnado & David Shanks would veahe a SJDMer to review their new book
Straight Choices: The Psychology of Decision MaKmgthis newsletter. Please contact the editor if
interested.
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George Bergus and Alan Schwartz have a book comihgext year on medical decision making for
community physicians (and others). Although it's mat yet, there's a blog for it at
http://www.makingmedicaldecisions.caitmt has some modified content from the book.

We are pleased to announce the launch of the “dbafrChoice Modelling”, a new open access peer
reviewed journal dedicated to the field of choicedalling.

The journal publishes theoretical and applied papethe field of choice modelling. It is not lirad to
one area of study, such as transport or marketimginvites contributions from across a range of
disciplines where the analysis of choice behaviearsubject of interest. The journal also seelseto
non-specific in terms of the topics covered, widlpers dealing with methodology, data, survey and
experimental design all being of equal interesnifarly, we welcome papers discussing the use of
advanced choice modelling techniques in actualweald applications.

The Journal of Choice Modelling is an open acgasshal. Papers published in the journal can be
freely accessed by anyone with an internet cormeclihis greatly increases visibility, and allows
access by academics, practitioners and the gemaoiit, without the need for registering or paying
access fees. The Journal of Choice Modelling i€b-based journal, with no paper version. This not
only greatly reduces costs, but also significamtigroves turnaround times.

We are now inviting contributions for the inaugussues of the Journal of Choice Modelling. We
welcome papers discussing any topic related tatindy of choice behaviour.” For detailed informatio
on the journal including a listing of current memdef the editorial board and submission guidelines
see: http://www.jocm.org.uk

Contributed Essays

Review of Drew Westen'’s book
The political brain: The role of emotions in decidng the fate of the nation
By David Hardman
London Metropolitan University

According to research reported here by Drew Westenmost important factor influencing voting
behaviour — in Americans, at least — is how thed@ates make them feel. Gut feelings, he says, are
much stronger predictors of voting preferences thare rational factors. Policies only matter to the
extent that they influence voters’ emotions. Demi@tgg the limits of rational thought, one study
found that committed Democrats and Republicansgaater contradictions in the inconsistent
pronouncements of opposition candidates than tveir candidates. Additionally, fMRI results showed
that highly positive feelings often followed expostio inconsistencies in one’s own candidate’s
statements. Apparently, participants were ablatiomalize away such inconsistencies.
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Drew Westen attributes Republicans’ greater elatsarccess to their understanding of the need to
construct messages with emotional impact. Bill ©imwas unusual among Democrats in making
emotional connections with voters; most Democratgelrelied too much on the use of statistics to
counter Republican arguments (although Westen damemtion it, readers of this newsletter may be
familiar with recent work showing that statistigadlormation can reduce charitable giving).

Much of The political brain concerns the way in @fhthe specific framing of a message activates a
specific cognitive-affective network rather tham@oother network. For example, John Kerry’s
campaign could have appealed to the important souttonstituency by playing up the fact that he was
a keen hunter, but they were afraid of alienativey“tvheatgerm and tofu crowd”, though these voters
were hardly likely to vote for Bush anyway. InsteReépublicans were able to paint a picture of Kerry
as a privileged northeastern liberal (Kerry's owatfcampaign ad used the word ‘privileged’ in
describing his background).

Westen backs his assertions about the activatiaiiffefent networks with some of the evidence about
spreading activation. Nonetheless, such a largeopéine book is devoted to discussions about Hosv t
message activated that network that | did wondesthadr he might have been arguing beyond the
evidence.

The book is divided into two sections. The firstdahorter, section is titled Mind, Brain, and Eiont

in Politics. This is where most of the key scierzcdescribed. The larger following section is tti&
blueprint for emotionally compelling campaigns. $hanyone who — based on the title — is expecting t
learn about the brain in relation to politics doesreally need to read the last two-thirds oflthek..
However, there is much to be learned about Amencditical campaigning in the second section, and
Westen does make a pretty convincing case that Detio politicians need to radically rethink how
they get their message across. The book is aldtewin an engaging and passionate style, though |
can’'t imagine what committed Republican readersmalke of it.

Mark Twain on Expertise
By James Shanteau

In reading Mark Twain's (nee: Samuel Clemens) "bifiethe Mississippi" (1883), | came across an
insightful passage about expertise, as well asgpsrthe first mention of the words "judgment" and
"decision" in print together.

First, some background. In 1857, Mark Twain metaster steamboat pilot, Horace Bixby, on a voyage
down the Mississippi river. Bixby inspired Twainlhlecome a pilot (a highly paid and respected
profession in those days). Twain spent over twos/egadetailed study of the 2,000 miles (3,200 kiin)
the river from New Orleans to Minneapolis. A piltdeded an encyclopedic and dynamic knowledge to
navigate the ever-changing river in the days befbeets, buoys, dredging, locks, etc.

The following is taken from Mark Twain's chapter PAot's Needs:"
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"l think a pilot’s memory is about the most wondething in the world. To know the Old and New
Testaments by heart, and be able to recite thdstygforward or backward, or begin at random
anywhere in the book and recite both ways and rieyeor make a mistake is no extravagant mass
knowledge, and no marvelous facility, compared pil@'s massed knowledge of the Mississippi and
his marvelous facility in the handling of it. | mekhis comparison deliberately and believe | am not
expanding the truth when I do it. Many will thinkyrfigure too strong, but pilots will not." (p. 1113:6)

"Give a man a tolerably fair memory to start waihd piloting will develop it into a very colossuls o
capability. But only in the matters it is daily kkd in. A time would come when the man’s facilitie
could not help noticing landmarks and soundingd, laa memory could not help holding on to them
with grip of a vise; but if you asked the same raanoon what he had had for breakfast, it woultele
chances to one that he could not tell you. Astangsthings can be done with the human memory if you
will devote it faithfully to one particular line ddusiness.” (p. 116-117)

"A pilot must have a memory; but there are two kigtpualities which he must also have. He must have
good and quick judgment and decision, and a cadrl) courage that no peril can shake. Give a man the
merest trifle of pluck to start with, and by thené he has become a pilot he cannot be unmannealyby a
danger a steamboat can get into; but one cannia spy the same for judgment. Judgment is a ntter
brains, and a man must start with a good stockaifdrticle or he will never succeed as a pilgt."” (
118-119)

This passage illustrates three points about exgeenthich | have found in my research to be truayod
First, expertise in a skilled domain requires adkigh and up-to-date memory. In my research, | have
yet to meet an expert who did not have an exhaustiemory for the details of his/her domain. As Mark
Twain argues, an expert without a detailed knowdedlgtheir domain is not an expert. Second, expert
memory (and expertise in general) is highly taskidim specific, as in Mark Twain's example of pilots
not remembering what they had for breakfast. Inexyerience, there is no such thing as generic
"expertise." Rather as W. G. Chase noted, expasti&pectacularly narrow." As a result, there are
sizable and systematic differences between theqeaince of experts in different domains (see
Shanteau, 1988, Acta Psychologica; 1992, OBHDP318Aaditing).

Third, "judgment and decision” is central to skillexpertise, but it is not the only relevant praces
Beyond memory, Mark Twain argues for "brains" (aelligence) and for "courage" -- a process rarely,
if ever, mentioned or studied in JDM research.veheopied out the complete passage from Mark Twain
on becoming a pilot and will send to anyone whotacis me.

Review of Phil Tetlock’s Book on Expertise
By J. Scott Armstrong

We rely on experts to make forecasts for importatices in politics and economics. These are tough
problems, and we need smart people who have tke e look for coherent analyses, and we trust
experts who can make a good case for what will @appor example, we pay close attention when
Nobel Prize winners speak - at least when theykspbaut their area of expertise. Sure, outcomes are
difficult to predict, but this is the best we cam d
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If you wish to continue relying on expert judgmeshd, not read Phil E. Tetlock's book, Expert Pdditic
Judgment: How good is it? How can we know? Princéfaiversity Press (2006). Based on Tetlock's
large-scale study, the book is a major contributethe social sciences. It provides massive ewiéen
showing that unaided forecasts by experts are tierliban those made by people with little expertis
His study involved 284 experts making more thar®8@ forecasts over two decades. | cannot imagine
how anyone would need more evidence that expentsdad by structured methods) are unable to
provide useful forecasts.

Adrian Tschoegl and | reviewed this book (availabléull text athttp://jscottarmstrong.com Adrian
E. Tschoegl & J. Scott Armstrong (2007), "ReviewEapert Political Judgment," International Journal
of Forecasting, 23, 339-342.

In 1978, based on a small number of clever expetisndone by others, | proposed the seer-sucker-
theory: "No matter how much evidence exists thatsdo not exist, seers will find suckers." Tetleck
findings will provide a good test for the seer-serctheory.

Online Resources

SJDM Web site http://www.sjdm.org

Judgment and Decision Making— The SJDM journal, http://journal.sjdm.org
entirely free and online

SJDM Newsletter— Current and archive copies of this  http://www.sjdm.org/newsletters
newsletter
SJDM mailing list — List archives and information on http://www.sjdm.org/mail-archive/j[dm-

joining the email list society/
Decision Science News Most of the content of this http://www.decisionsciencenews.com

newsletter is released early in blog form here

Note from the Editor

| pre-release some of the content of the SJDM redteslin Web log (blog) from at
http://www.decisionsciencenews.cofirhe reasons for this are several. Blogs facditateekly instead
of quarterly releases, instant revisions of times#évze content (e.g., conference deadline changesl
easy subscription via newsreaders. The newsletiezamtinue to be published March, June,
September, and December on the SJDM site in PDF, fas always.
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2007 SJDM Advance Meeting Registration and Annual D ues Form

Name: Phone:
First Name for Nametag: FAX:
Address: E-Mail:

o Check if this is a new address

Member Student  Non-Member
2007 Meeting Registration Fee (Long Beach, CA) o $160.00 o $90.00 o $195.00
Late Registration (after October31 o 185.00 o 105.00 o 225.00
Annual SJDM Membership Dues o 3500 o 10.00
Past Dues O i
Women in SJDM Lunch (Sundasggested donation* o 15.00 o 10.00 o 25.00
Total $ $ $

Note: Registration includes coffee breaks, comtiakbreakfasts (Saturday, Sunday, and Monday),
Sunday social, and Monday luncheon. Dues are aeptom registration fees.

* Due to our generous sponsors, there is no fedéaéovMomen in SJDM event. Lunch will be provided alidwomen andnen) are
invited to attend! Suggested donation contributiefishelp sustain this event in the years to come.

Method of Payment:

o Check/Money Order (Please, no cash); Make cheakalpe to Society for Judgment and Decision
Making

o MasterCard o VISA o American Express o Discover

Account Number

Signature irafigp Date

If paying by credit card: Name on credit card

Home address

Mail this form with payment to: SJDM c/o Bud Fenmee Florida State University, 821 Academic Way,
P.O. Box 3061110, Tallahassee, FL 32306-1110afotd 850-644-8234). Receipts will be distributed
at the conference registratignurnal Note: SJDM Members are entitled to disc®ontthe following journals:
Organizational Behavior and Human Decision Procesdeurnal of Behavioral Decision MakingndRisk, Decision and

Policy. Contact the publishers for details. Links torjoal websites may be found on the SIDM webgitey.sjdm.org
under related links.
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2007 SIDM Conference Preliminary Program & Info

Program: A preliminary program for the JDM meetings in LoBgach (November 16-19, 2007) is
available as an appendix to this newsletter, ancbeafound on the SJIDM websitgvw.sjdm.orq.
There are a few gaps in the program, and maybe avenror or two (please George Wu if you find
one). But this should help make travel plans. Wiépaist new programs as information comes in.

Hotel reservations Hotel reservations can be made through the Psyoh@ Society annual meeting
web site:http://www.psychonomic.org/meet.htiNote that JDM talks will be at the Westin Long

Beach, so you may wish to use that hotel if yourarteattending Psychonomics as well. There may be a
shortage of rooms available at the conferenceaatée night of November 18th. If you cannot get th
$149 rate on the 18th, please call the Westin thyret (562) 436-3000 and ask for the conferente. ra

If the hotel will not grant you the rate, pleasé# 8&dDM's representative, Terry Love, at (520) 2280

ext 19. She will do her best to negotiate withlbé&el to get you the rate. We are continuing tootiate
with the hotel to add more rooms, and apologizeafor inconvenience. (Updated Sep 20, 3:30pm)

Conference registration: There is a registration / dues form on the prewegdage of this newsletter. A
PDF version of this form can be found onlinéntip://www.sjdm.org/programs/2007-reqister.pdf
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Society for Judgment and Decision Making: The 2007 28"
Annual Conference

The Westin Long Beach, Long Beach, CA
November 16-19, 2007
Preliminary Program (September 24, 2007)

CONTENTS PAGES
Master Schedule 27
Paper Presentations Listed by Session 28
Special Events 29-31
Paper Abstracts 32-47
Poster Titles Listed by Session 48-57

(abstracts are availableavw.sjdm.org )

2007 Program Committee: George Wu (Chair), Meliss&inucane, Craig McKenzie, Ellen Peters, Rebecca Ratr, Yuval Rottenstreich, Alan
Schwartz, and Gal Zauberman. Special thanks to Jid Downs who was instrumental in helping develop thconference program.
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2007 SJDM Conference Master Schedule
The Westin Long Beach, Long Beach, CA
November 16-19, 2007

FRIDAY, NOVEMBER 16

Psychonomics J/DM Sessions (See page 4 of thisgmognd the Psychonomics program for details)
Brunswick Society Meetings (See page 4 of this rogfor details)

5:00-7:00 pm JDM Welcome Reception’ Early Registration

7:00-9:00 pm  Executive Board Dinner

SATURDAY, NOVEMBER 17

7:30-8:30 am  Registration and Continental Breakfast
8:30 -10:00 am Paper Session #1

10:00 -10:30 am Morning Coffee Break

10:30-12:00 am Paper Session #2

12:00-1:30 pm  Lunch Break (on your own)
1:30-2:30 pm  Keynote Address:Michael Shermer
2:45-4:15 pm  Paper Session #3

4:15-4:45 pm  Afternoon Coffee Break
4:45-6:15 pm  Paper Session #4

6:15-8:15 pm  Graduate Student Social Event

SUNDAY, NOVEMBER 18
8:30-10:30 pm Poster Session #W/ Continental Breakfast
10:30-12:00 pm Paper Session #5

12:00-1:30 pm Women in SJDM Networking Event

12:00-1:30 pm  Lunch Break (on your own)
1:30-2:30 pm  Keynote Address:Peter Ubel
2:45-4:15 pm  Paper Session #6

4:15-4:45 pm  Afternoon Coffee Break
4:45-5:15 pm  Einhorn Award

5:15-7:15 pm  Poster Session #& Cash Bar
TBA SJDM Evening Social Event

MONDAY, NOVEMBER 19

8:00-8:45 Business Meetingv/ Continental Breakfast
8:45-10:15 Paper Session #7

10:15-10:30 Morning Coffee Break

10:30-12:00  Paper Session #8

12:00-1:30 Presidential Luncheon

Student Poster Awards by Eric Stone
Presidential Address by Jonathan Baron

Tokyo/Vancouver rooms, Westin Hotel, Third Level
Utopia Restat)r445 East i Street

Centennial Foyer, Wadttel, Third Level
Centennial Ballroom, Salons A, C, and D
Centennialdfoy
Centennial Ballroom, Salons A, C, and D

Centennial Ballroom, Salon B
Centennial Ballroom, Salons A, C, and D
Centennial Foye
Centennial Ballroom, Salons A, C, and D
Cerdibiolyer

Long Beach Conventiont€erGrand Ballroom*
Centennial Ballroom, Westin Hotel, Salons B, Gj &n
(Note Track Ais in Salon B instead of Salon A)
Centennial Ballroom, Salon A

Centennial Ballroom, Salon B
Centennial Ballroom, Salons A, C, and D
Centennial Foye
Centennial Ballroom, Salon B
Long Beach Convention Center, Grandt@ah*
TBA

Centennial Ballroom, &aio
Centennial Ballroom, Salons A, C, and D
Centennial Foyer
Centennial Ballroom, Salons A, C, and D
Centennial Ballroom, Salon B

* Directions to Convention Center: Exit hotel andka a right heading down Ocean Blvd. At the seatap light
(Promenade walkway), cross Ocean Blvd and follosvRnomenade to the Convention Center.
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SATURDAY SESSION #1

SUNDAY

MONDAY

8:30

8:50

9:10

9:30
SESSION #2

10:30

10:50

11:10

11:30
SESSION #3

2:45

3:05

3:25

3:45
SESSION #4

4:45

5:05

5:25

5:45
SESSION #5

10:30

10:50

11:10

11:30
SESSION #6

2:45

3:05

3:25

3:45
SESSION #7

8:45

9:05

9:25

9:45
SESSION #8

10:30

10:50

11:10

11:30

2007 SJDM Conference Paper Session

(A) Individual Decision Making
Centennial Ballroom, Salon A

(B) Affective, Social, and Self-Judgments
Centennial Ballroom, Salon C

(C) Judgment
Centennial Ballroom, Salon D

Symposium: Decision under Climate Uncer...

Self-predictions

See page 7 of the program for details

Risky decision making

Levin-Tracking the Developmental TrajectofiR...
Schneider-Fundamental Advantage of Dynamjx E
Bleichrodt- A Tractable Method to Measurditt
Ert-Loss Aversion in Decisions under Risk &n..
Mental Accounting and Losses

Johnson-The Silver Lining Effect: A Formalaiy...
Liu-Think Time (Not Money): Happiness Mind$t...
Van Putten-How sweet deals can turn souctina
Moran-Issue frames in negotiations: Bearitm a
Consumer Decision Making

Martin-Choosing and Rejecting Uncertaintyefer..
Maciejovsky-Compatibility Effects in the Agmra...
Dawson- Motivating Discounts: Price-Indudéditi. ..
Huang-Trade-offs in the Dark: Exemplar-Baked...
Conflict and Choice (Note: in Salon B)

Steffel-Inferences from Decision Difficultiyal...
Botti-Dazed and Confused by Choice: How Ueste..

Willemsen-Comprehension checks as a negessadi...

Pocheptsova-When Less is More: The Effeétrof..
Behavioral economics

Summers-Unraveling the Disposition EffecteTh.
Brown-Limited Strategic Thinking in the Field..
Schwartz-The psychology of benefits decisidns
Thaler-Choice Architecture

Decision Strategies

Phillips-Testing unconscious thought: Isrdist..
Keren-Decisions by Coin Toss and the LimftRo.
Chance-Decision Amnesia: Motivated Forgettihg.
Ulkumen-The Effect of Manipulating Category ...
Choice sets and choices

Tal-Making a Difference: Expectation-Driv@apa...
Gao-The Influence of Decision-Making OrderQo...
Sela-Decision Quicksands: Assortment Sirgtj.J.
Galak-Not in my backyard: The influence dfifa..

Mattseg-Brand New Day: Motivated Reasoning...

Koehler-The Price of Good Intentions
White -Self-predictions of investment decisions ...

Hanko-On once and future things: A temporal asym...

Understanding happiness and pain

Hsee-Wealth, warmth and wellbeing
Nicolao-Happiness for Sale: Do Experiential or M...

Miron-Shatz-Memories of yesterday's emotions: Be...

Olivola-The “Martyrdom Effect”: When the Promise...
Symposium: Dishonesty of “Honest” People

Weighing Information

Marks-The Ability to Disregard Knowledge: A Ment...
Brenner-Prafee, consensus and unpacking: Sup...
Alter-Effects of Fluency on Psychological Distan...
Shah-Easy does it: The role of fluency in cue we...
Anchoring and Adjustment Processes

Kusev-The fitst-effect: How temporal sequenc...
Mochon-Big raccoons and small giraffes: Anchorin...
Critcher-Incidental environmental anchoring
Liersch-When do implausible anchors influence ju...
Risk Perception

Norton-Justifying and Rationalizing Questionabte P
Gino-Slippery Slope and Misconduct: The Effect of...
Weber-Psychological Mechanisms Underlying Dec...
Mazar-Temporal Influences on Cheating Behavior...
Affective Forecasting

Walsh-My Imagination or Your Feelings? Judging t...

Dunn-On Emotional Innumeracy: Predicted and Actu...

Williams-The influence of the future on judgment...

Caruso-Damned If You Do, But Not If You Did: How...

Affect and Judgment

Evans-When You're Feeling Blue, Less Is True: Th...
Chang-Affect As A Decision System Of The Present

Huber-Seeing Red (or Blue): Anger More Than Sadn...
Zhang-Physical Contact, Emotional Responses, and...

Socially-influenced preferences

Arora-Trade-offs Between Economic and Social Goa...

Fox-Mistaken Identity: Social Identity as a Spec...

Maimaran-The Bold/Timid Divide in Consumer Cho...

DeCaro-MotivationlJudgment and Choice: Strate...
Self-control and Self-regulation

Myrseth-Activating Self-Control: Isolated versus...
Bruyneel-To Have One’s Mind Set on it: Mindsets ...
Shu-Myopic Procrastination of Positive Experienc...
Mead-I won'’t think about you unless | need you: ...
Trust

Gaissmaier-The comparative advantage of procedur...

John-Searching for Privacy in all the Wrong Plac...
Pham-Trusting Or Not Trusting One’s Feelings In ...
Gneezy-Don't Get Mad, Get Even: Consumers’ Re...

Ayal-The “Perceived Diversity Heuristic”: The Ef...
Hogarth-Effects of mood and affect on everyday p...
Rai-A small price to pay: Introducing small los...
Downs-Perceived Risk & Contextualized Knowledg...
Symposium: Judgments/Decisions-Humanit..

Van Boven-Who to Help? Immediacy Bias in Judgm...
Small-Reference-Dependent Sympathy
Cuddy-No Right to be Mad: Denying Anger and Help...
Ritov-Who is the victim? Identifiability effect idifferent...
Perceptions involving time

Bilgin-Looming Losses in Future Time Perception
aullerman-Subjective Time Perception & Tempora...

LeBoeuf-Perceptions Of The Length Of Future Time...

Ji-Culture and judgment based on time

Individual Differences

Parker-Do maximizers make better decisions than ...
Rick-The Pain of Paying Varies Across Situations...
Peters-Numeracy and intuitive number sense in de...
Figner-Affective versus deliberative processing ...
Likelihood Judgments

Vosgerau-Outcome Dependency of Subjective Prob...
Hart-Locus of control as a factor in gambler’s f...
Ungemach-Within-Subject Preference Reversals...
Erev-On the Determinants of the Psychological We...
Multiple Opinions

Yaniv-The cost and benefit of independent opinio...
Haubl-Ironic Effects of Personalized Product Rec...
Mannes-Are we wise about the “wisdom of crowds"?
Broomell-Why are Experts Correlated? Decompos...
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Special Events

THURSDAY, NOVEMBER 15

12:00-5:00pm 23nd Annual Meeting of the Brunswik Society

http://www.brunswik.org/annualmeetings/meet23.html

FRIDAY, NOVEMBER 16
8:30 am-5:00 pm 23" Annual Meeting of the Brunswik Society

Psychonomic Sessions (Hyatt Regency)

8:00-10:00 am Models of Choice and Decision Making
10:20 am-12:00pm  Judgments and Reasoning
1:30-3:30 pm Judgment and Decision Making

5:00-7:00 pm Welcome Reception & Early Registration

page 29

Room to be announced, Hyatt Regency

Room to be announced, Hyatt Regency

Beacon A
Beacon A
Beacon A

Centennial Foyer, Westin Hotel, Third Level

Please join us at the Welcome Reception in the eDerdl Foyer, Westin Hotel, Third Level. The retap will feature
appetizers and a cash bar. This event will alswige an opportunity for early conference regisraso that you can avoid the

lines Saturday morning.
The reception is generously co-sponsored by:

University of California, Irvine

Operations & Decision Technologies, The Paul Mer&ghool of Businessitp://www.merage.uci.edy/

Institute for Mathematical Behavioral Sciende://www.imbs.uci.ed)/

Decision Analysis Journal (http://da.pubs.informs.ory/

7:00-9:00 pm Executive Board Dinner

Members of the executive board, JDM officers, arafyjmam chairs for this year and next year are éavib a working dinner off-
site at Utopia Restaurant, 445 East 1st. Streehécoof Linden Ave. & 1st. Street), (562) 432-6888ontact George Wu

(wu@chicagogsb.edu) for further details.
SATURDAY, NOVEMBER 17

12-1:30 pm Psychonomic Poster Session

Long Beach Convention Center, Grand Ballroom

1:30-2:30 pm  Keynote: Michael Shermer (Publisher of Skeptic magaine) Centennial Ballroom, Salon B

Dr. Michael Shermer is the Founding PublisheGképticmagazine (www.skeptic.com), the Executive Direcibthe Skeptics
Society, a monthly columnist fdbcientific Americanthe host of the Skeptics Distinguished Scienceture Series at the
California Institute of Technology (Caltech), arttetco-host and producer of the 13-hour Family Chhtelevision series,
Exploring the Unknown

Dr. Shermer is the author &¥hy Darwin Matters: Evolution and the Case Agaiimselligent Design as well as the recently
publishedScience Friction: Where the Known Meets the Unkpn@alout how the mind works and how thinking goesngr His
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book The Science of Good and Evil: Why People Cheatsi@oShare Care, and Follow the Golden Rigepn the evolutionary
origins of morality and how to be good without Géti wrote a biographyn Darwin’s Shadowabout the life and science of the
co-discoverer of natural selection, Alfred RussehlMte. He also wrot&he Borderlands of Sciencabout the fuzzy land
between science and pseudoscience,ag/ing History on Holocaust denial and other forms of pseudohisHis bookHow
We Believe: Science, Skepticism, and the SeardBddrpresents his theory on the origins of religiod amy people believe in
God. He is also the author Why People Believe Weird Things pseudoscience, superstitions, and other camfsigif our time.

Dr. Shermer received his B.A. in psychology fronpperdine University, M.A. in experimental psychofdgom California State
University, Fullerton, and his Ph.D. in the histaf/science from Claremont Graduate University (19%He was a college
professor for 20 years (1979-1998), teaching pdugyp evolution, and the history of science at Qeotal College (1989-1998),
California State University Los Angeles, and Gldadaollege. Since his creation of the Skeptics &gciSkeptic magazine, and
the Skeptics Distinguished Science Lecture Seti€3aliech, he has appeared on such shows as Z0é#fline, Charlie Rose,
Larry King Live, Tom Snyder, Donahue, Oprah, Lezimsolved Mysteries, and other shows as a skeftiweird and
extraordinary claims, as well as interviews in dtess documentaries aired on PBS, A&E, Discovehg History Channel, The
Science Channel, and The Learning Channel.

“The Mind of the Market: Lessons from Evolution&gonomics, Behavioral Economics, Neuroeconomicspilexity
Economics, and Virtue Economics

How did we evolve from ancient hunter-gatherersntmern consumer-traders? Why are people so iratiwhen it comes to
money and business? Bestselling author Dr. MicBaelrmer argues that evolution provides an answeotto of these questions
through the new science of evolutionary econonfizgwing on research from neuroeconomics, Shermgioes what brain
scans reveal about bargaining, snap purchaseshamdrust is established in business. Utilizing ekpents in behavioral
economics, Shermer shows why people hang on tmdosiocks and failing companies, why business ieguis often
disintegrate into emotional tit-for-tat disputegdavhy money does not make us happy. Employingareeefrom complexity
theory, Shermer shows how evolution and economiesath examples of a larger phenomenon of comatiaptive systems.
Along the way, Shermer answers such provocativestoues as, Do our tribal roots mean that we willals be a sucker for
brands? How is the biochemical joy of sex simitathte rewards of business cooperation? How cdonsincrease trust within
and between their borders? Finally, Shermer corsitte consequences of globalization and whathaiipen if nations allow
free trade across their borders.

6:00-7:30 pm  Psychonomic Poster Session Long Beach Convention Center, Grand Ballroom
6:15-8:15 pm Graduate Student Social Centennial Foyer

This informal event will provide student membersS#DM an opportunity to imbibe and network with foture stars of the
field. But wait, there’s more: SIJDM is buying tliest round of drinks! For more information contagulie Downs
(downs@cmu.edu).

SUNDAY, NOVEMBER 18

12:00-1:30 pm Women in SJDM Networking Event Centennial Ballroom, Salon A

All (women and men) are welcome to attend the foartnual Women in SJDM event, focused on promdtisgadvancement of
women faculty and graduate students in SJDM. Catufed speaker will be Linda Babcock, the Jame¥Msllton Professor of
Economics at the Heinz School of Public Policy 8ahagement at Carnegie Mellon University. Linda &=tk is co-author of
the book, “Women Don’t Ask: Negotiation and the @enDivide,” named byrortune Magazine as one of the 75 smartest
business books of all time, and the forthcomingk'Ax It: How Women Can Use the Power of Negotiatio Get What They
Really Want.” Linda will present some of her resbaon women and negotiations, after which theré bél discussion and
networking opportunities. Thanks to our generousnsprs, there is no fee for the Women in SJDM evemd lunch will be
provided. Suggested donation contributions (lisiadhe SIDM conference registration form) will helstain this event in the
years to come. Donations can be made along with §8DM conference registration fees or at the eiseif. Please register for
this event in advance attp://watarts.uwaterloo.ca/~rj2white/wsjdfaxtra box lunches may be available at the evmuttearly
registration guarantees that you will be providethwne. This event is sponsored by the Risk ancidimn Processes Center at
the Wharton Business School, the Society for Judgraed Decision Making, and Linda Babcock. For mafermation about
this event, please contact Rebecca White (Rebetig@chicagogsb.edu).

1:30-2:30 pm  Keynote: Peter Ubel(University of Michigan) Centennial Ballroom, SalB
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Peter Ubel is Professor of Medicine and Adjuncféssor of Psychology at the University of Michigae directs the Center for
Behavioral and Decision Sciences in Medicine, @aeh center that brings social scientists andcd@ins together to improve
health behavior and health decision-making.
Peter's research explores controversies in howl@enpke decisions in healthcare contexts. He has mumerous research
awards, including a presidential early career aviiameh Bill Clinton. In addition to publishing higsearch in leading scientific
journals, he has written about healthcare topigslaces such as the New York Times, the Los AngEle®s, and is a regular
contributor to the Huffington Post. He is authéiPoicing Life, a book about healthcare rationiagd most recently of You're
Stronger Than You Think, a book about how and wégypte underestimate their emotional resiliencéénface of adversity. He
is currently writing a book on market evangelisnd #me misunderstanding of human nature.

“Emotional adaptation and... the meaning of life?”
Good decision-making often requires accurate ptiedis. For example, a person might choose strawlyegurt over blueberry
if she predicts it will make her happier. But diémn scientists have shown that people often makepbedictions. | will discuss
one source of mispredictions -- that people fretjyemderestimate how much they will adapt to gaod bad circumstances. |

will discuss why people often overestimate the éonet impact of serious adversities, such as ireeed disability. And in doing
so, | will reflect on the personal and policy ingalions of emotional adaptation.

4:45-5:15 pm Einhorn Award Presentation Centennial Ballroom, Salon B

Craig McKenzie will announce the winner of the 20filfel Einhorn award on behalf of the award contegétand make a brief
presentation. The winner will make a presentaiatme research paper for which he/she won thedwar

To be determine8JDM Social Event

FORTHCOMING
MONDAY, NOVEMBER 19
8:00-8:45am Business Meeting & Breakfast Centennial Ballroom, Salon B

All members of SIDM are invited to attend the besthnmeeting (just see if we feed you breakfasouf skip the meeting).
Remember, every vote counts.

12:00-1:30 pm Presidential Luncheon Centennial Ballroom, Salon B

The presidential luncheon will feature a presentatif the student poster awards by Joe Johnsasident Jonathan Baron will
give a talk. Incoming president Michael Birnbauiii take the oath of office.

Jonathan Baron, University of Pennsylvania

31



2007 SJDM Conference page 32

2007 SJDM Conference
PAPER ABSTRACTS LISTED BY SESSION

SATURDAY, NOVEMBER 17

(1A) Decision Making Under Climate Uncertainty: Emprical Results (8:30 — 10:00)
Organizers: Weber, Elke (Columbia University); KiarDavid (Columbia University); Budescu, David (1)

In 2004, NSF funded several groups to study detisiaking under climate uncertainty, with the gdapmmoting adaptation to
possible global climate change. This symposiunmd (& companion) present results from three oféhg®ups, the Center for
Research on Environmental Decisions (CRED) at Cblanuniversity anccenters at Carnegie Mellon University and at RAND
Corporation. The talks in this session focus aothtical issues and some empiricagdults regarding twissues that have broad
relevance to individual and group decision makinghwenvironmental consequencesamely deep uncertainty and time
discounting. We also develop theory and provideigoal support for efforts that will facilitate agtation to climate change,
including ways to increase protective decision mgkihe selection of robust decision alternatiees] thebenefit of participatory
processes for the use of scientific informatiord discounting of environmental goods. The studemonstrate that the domain of
environmental decisions, that is, decisions thablire consideration of uncertain and often timeagletl variables and tradeoffs
between outcomes that differ in time scale andviddal vs. social relevance, provides rich oppaties to investigate basic and
important decision processes.

Introduction
Elke U. Weber (Columbia University)

Introduction to NSF's Decision Making Under Climadacertainty initiative and preview of the topiasvered in this session and
their interconnections.

A. Deep Uncertainty

Decision Making Under Deep Uncertainty: ComparisdriRobust, Optimum, and Precautionary Approaches
Robert Lempert (RAND)

In many real world problems, the system model &edprobability distributions on its inputs are mall known or agreed upon.

This talk applies and compares several alterndtesmeworks for decision making under such condgiof deep uncertainty --

optimal expected utility, the precautionary pridejpand robust decision-making. Applied to an esnnental decision, we find
that the robust decision approach captures thé spithe precautionary principle while addresssmne of its shortcomings and
that robust strategies may be preferable to optimtrategies when the uncertainty is sufficientieglend the set of alternative
policy options is sufficiently rich.

The Effects of Presentation Format on Decisionsddridkep Uncertainty
David V. Budescu (UIUC); Stephen Broomell (UIURYybert Lempert (RAND); Klaus Keller (Penn State)

Problems that involve complex systems that arefuilyt understood, have a mix of short- and long¥témplications, and depend
on uncertainties that are not easily quantifialske said to involve “deep uncertainty”. Climate obe is a perfect example of this
class of problems. We report results from two deni experiments — one using choices between abstptions, and the other
involving decisions about policies pertaining to Zemissions. The results of both studies illustthee high sensitivity of the
subjects’ decisions to the mode and format of priegen of the key probabilistic components of slgstem.

B. Time Discounting

Constructed Choice and Discounting of Environme@tahls
David H. Krantz (Columbia University)

Economic analyses usually incorporate exponentsdodnting of future goods. Such discounting, esetow rates, undervalues
long-term environmental goals, such as limitatidngtobal warming or conservation of wetlands, ligltto many people's
intuitions. | assume that tradeoffs among goalscanstructed using context-sensitive weights, ardahstrate that this assumption
undercuts the theoretical rationale for discountiiggoods at a single rate. Empirical measurernéattual discount rates (which
may be zero) for social and environmental goateeded as a basis for sound economic analysis.

Discounting of Environmental Goodsd Discounting in Social Contexts

David Hardisty (Columbia University); Kerry F. Mitlc(Columbia University); Kirstin Appelt (Columbiantyersity); Michel J. J.
Handgraaf (University of Amsterdam); Poonam Aro@olumbia University); David H. Krantz (Columbia Wersity); Elke Weber
(Columbia University)

Decisions regarding climate events typically ineobs temporal component. However, it is unclear hdretindings from studies of
monetary discounting can be usefully applied tacalisting of environmental goods due to the deaftiesearch explicitly
comparing these two domains. Irseriesof studiespeople evaluatedains and losses of money, health, air qualityhage, and
mass transit, with outcomes occurring immediatelpme year in the future. Discount raiasthese domains were compared to
discounting ofmonetary andealthoutcomes Anotherstudy examined groueffects on time discounting with results suggesting
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thatcollaborative decision making may be one way taow®e the myopia often seen in individual decisitondelay or accelerate
consumption.

C. Facilitating Climate Change Adaptation

Protective Decision Making and Global Warming
Howard C. Kunreuther (University of PennsylvaniagleDavid H. Krantz (Columbia University)

No individual, firm or nation can mitigate globabmming appreciably on its own. Interdependent securiyames with negative
externalities, there are economic incentives fahesiakeholder tonot undertake protective measures unless it knowsothats are

taking similar steps. This talk shows that by jiing social rewards for cooperation, some key atiakders will undertake
protective measures, inducing others to follow.siie discuss the conditions which lead to cascadimtipping behavior so that
each stakeholder will be better off taking stepsetiuce greenhouse gas emissions, thus reducimiskiseassociated with global
warming.

Easier But Insightful? Developing A Judgment-Ba&pgroach For Selecting Robust Alternatives In Cten@hange Adaptation
Decisions
Tim McDaniels (University of British Columbia) adanger Morgan(Carnegie Mellon University)

The irreducible uncertainties associated with dienehange adaptation choices make the standarcbdsetif decision-making
under uncertainty problematic. Lempert and othén@rg have identified robust decision making ast@mially fruitful approach,
although the published approaches to robust deemiaking are highly demanding. We seek to develpmatical judgment-based
approach for selecting robust alternatives, uskagples of forest replanting and rehabilitatioreafieetle infestations. Judgments
of resource management specialists were elicitechémacterize views on how different forest managgnoptions will perform
over time, given three climate scenarios.

The Influence of Group Discussion on InformationeUsarmers’ Groups, Climate Forecast Disseminat@md Agricultural
Planning in Uganda
Ben Orlove (UC Davis); Carla Roncoli (U of Georgidylerit Kabugo (Makarere University); Mark Grote,aid H. Krantz

During two successive agricultural seasons, weeptes climate forecasts to African farmers at iheetof selection of crop
varieties and planting dates. One set received ilndividuals and another in group settings. Datenftranscripts of group
discussions and post-season interviews indicatddhaers who took part in group discussions refcaéicasts more fully and were
more likely to make and carry out forecast-basethgl Reasons for this association include thetsffef group meetings on the
sense of understanding of and commitment to fotecdbe trust in the forecast, and the level ofagegnent with plans.

(1B) Self-predictions(8:30 — 10:00)

It's a Brand New Day: Motivated Reasoning and tieesBtence of Positive lllusions
Dawson, Erica (Yale School of Management); MasBeade (Yale School of Management)

Many studies indicate people hold positive illusi@bout themselves, but few suggest how theséoiisipersist over time. We
hypothesize that this persistence is due in pgoetiple’s self-serving perceptions of the impertaxtelation between the past and
the future. We find that people believe processesnere stable when they've performed well, andemarnstable when they've
performed poorly, and that this bias facilitates plersistence of optimistic expectations.

The Price of Good Intentions
Koehler, Derek (University of Waterloo); White, Reta (University of Waterloo); John, Leslie (Carieelglellon University)

Students starting a work term estimated the prdibaliiat they would achieve a savings goal. Coredato a control group,
students asked to report their progress toward saeings goal every other week were more likelsetreh it.  Self-predictions were
insensitive to the impact of this manipulation, leser, and its underestimation also produced umgiiiess to pay to be part of a
program that used progress reports as a meanshaheing savings. The focus of self-predictions(good) intentions can
undermine the perceived impact and thereby th@fusechanisms that could otherwise foster goaleagiment.

Self-predictions of investment decisions underowrand broad bracketing
White, Rebecca J. (University of Waterloo); Koehlzerek J. (University of Waterloo); Li, Annie (Wersity of Waterloo)

We examine the accuracy of self-predictions of fatinvestment behavior. Over 40 investment decssigarticipants selected
either “conservative” (high probability of smalliga), or “aggressive” (low probability of large ga) investments, which were
presented in either a narrow (one-at-a-time) oadbrdour-at-a-time) bracket. The narrow bracketpeed more risk aversion than
the broad bracket, consistent with myopic loss sivar but self-predictions were insensitive to fhituence. Investment decisions
presented in broad brackets yielded greater adbeterinitially predicted investment strategies.

On once and future things: A temporal asymmetijydgments of likelihood
Hanko, Karlene (Cornell University); Gilovich, Tham(Cornell University)

What do people see when they gaze into the futifi@Ry people, at least among those in Westernredfsee a future brimming
with possibilities. In the present research wedllypsized that, because people see the future @&s“opgen” than the past, they
tend to see any particular uncertain event as fil@ly in the future than in the past, once diffeces in knowledge of past versus
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future are eliminated. In a series of studiesdemonstrate this temporal asymmetry in judgmenttasdthe proposed mediator,
the belief in an “open” future.

(1C) Weighing Information (8:30 — 10:00)

The Ability to Disregard Knowledge: A Mental Contaation Perspective
Marks, Melissa (The Ohio State University); Arkdal (The Ohio State University)

We demonstrate that participants can disregard ynésdrned obscure, but not familiar, informatiorgwever, forewarning
participants that later they will have to disregéacdiliar information enables them to do so. InpEsment 1 we demonstrate
participants’ inability to discount newly learnedarmation about the well-known Revolutionary Wiar Experiment 2 participants
presented with obscure War of 1812 informationadnle to discount successfully. Participants in Expent 3 who are told before
reading a Revolutionary War essay that they wilNeh#o disregard the essay information later, afle &b discount familiar
information effectively. We attribute our findings source confusion.

Preference, consensus and unpacking: Support thmodels of the preferences of others
Brenner, Lyle (University of Florida); Bilgin, BaléUniversity of California -- Riverside)

We propose a support theory model of social prigiecind the (false) consensus effect. In this hadbe perceived popularity of
one’s preferred option can be increased in two walfsst, greater evidential support accrues tohymothesis that others prefer
one’s preferred option. Second, the preferredoapis more salient and therefore less likely todiscounted when “packed”
together with other options. This second principledicts reduced unpacking effects for disjuncliypotheses which include the
judge’s preferred option. We test several modetommodating different unpacking effects based ath lliscrete and graded
measures of preference.

Effects of Fluency on Psychological Distance andhslieConstrual: Or Why New York is a large cityf b&EW yORK is a civilized
jungle
Alter, Adam L (Princeton University); Oppenheim@gniel M (Princeton University)

People construe the world along a continuum fromcietely (focusing on specific, local details) ts@actly (focusing on global
essences). We show that people are more likelpterpret the world through an abstract cognitiveslevhen they experience
cognitive disfluency, or processing difficulty. Vébow this effect using three instantiations of fieye visual perceptual fluency,
conceptual priming fluency, and linguistic fluen&onsistent with Construal Theory (Trope & Libermaf03), we suggest that
one mechanism for this effect is people’s tendangyerceive disfluent stimuli as more psycholodicdistant from their current
position.

Easy does it: The role of fluency in cue weighting
Shah, Anuj K. (Princeton University); Oppenheini2ganiel M. (Princeton University)

Many models of judgment and decision making asstiraepeople weight information according to itsidiy. \We propose that
people weight fluent, or easy to process, inforamatnore heavily than disfluent information when makudgments. Cue fluency
was manipulated independent of cue validity in ehstudies. In Experiments 1 and 2, participantgyhwed visually fluent
information more heavily than visually disfluentfarmation. In Experiment 3, participants weighttaguistically fluent
information more heavily than linguistically diséiot information. These studies demonstrate th&nfly affects cue weighting
independent of cue validity.

(2A) Risky Decision Making(10:30 — 12:00)

Tracking the Developmental Trajectory of Risky Bieci Making
Levin, Irwin P. (University of lowa); Weller, JoshilA. (Decision Research); Hart, Stephanie S. (Usitye of Houston, Clear
Lake); Pederson, Ashley A. (University of MempHishman, Lyndsay A. (University of lowa)

Over a series of studies we developed the “cupsk &8 a way of studying risky decision —making @pydations that include
children as young as age 5. We describe howahlshas been used to compare children and adatsnig) in the following ways:
overall level of risk-taking; differential risk-talg to avoid losses and achieve gains; stabilitysiy decision-making over a 3-year
period; adaptability to contingencies that maké-té&king advantageous or disadvantageous. We slisparallels between the
development of risky decision-making behaviors dmedmaturation of the ventromedial prefrontal carte

A Fundamental Advantage of Dynamic Experience-b8sedegies for Risky Choice
Schneider, Sandra L. (University of South Florid®@ecker, Nathaniel (University of South Florida)uttspeth, Christopher
(University of South Florida)

Using a simplified agent-based modeling approaah sisnulated outcome distributions for decisions enag agents using static
lottery-based strategies (expected utility, prospieeory) versus dynamic experience-based stratégspiration levels, experience
trajectories). Static strategies always varied sgtnigally around the average outcome, with effeatshe likelihood of being at the
extremes. Dynamic, experience-based strategiedtedsn more control over the shape of outcoméribligions. Only in this
adaptive context was it possible to differentiafiffuence the likelihood of ending up relativelghiversus poor. We discuss how
emergent properties of dynamic strategies shedimgght on the impact of potential strategies.

A Tractable Method to Measure Utility and Loss Ai@n under Prospect Theory
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Abdellaoui, Mohammed (GRID, Cachan); BleichrodtpnHBrasmus University Rotterdam); I'Haridon, OliwigSRID, Cachan)

This paper provides an efficient method to meastiligy under prospect theory. Our method is basedhe elicitation of certainty
equivalents for two-outcome prospects. We found mhast subjects were risk averse for gains andsgsking for losses but had
concave utility both for gains and for losses. Thisling illustrates empirically that risk seekiagd concave utility can coincide
under prospect theory. Utility was steeper for éasthan for gains, which is consistent with lossrsion. Utility did not depend on
the probability used in the elicitation, which effesupport for prospect theory.

Loss Aversion in Decisions under Risk and the ValaeSymmetric Simplification of Prospect Theory
Ert, Eyal (Technion); Erev, Ido (Technion)

Three studies are presented that examine alteenaiterpretations of loss aversion. The first tstadies reject a “strong”
interpretation: In violations of this interpretatithe proportion of risky choices was higher gipeospects with mixed payoffs (gain
and losses) than given prospects with nonnegativeffs. The third study rejects a “moderate” iptetation: It shows that the
elimination of the loss aversion assumption fromspect theory increases the theory's predictiveeallhe results demonstrate the
value of a simplified version of prospect theorgtttassumes a symmetric “s shaped” value functiosynametric probability
weighting function, and a stochastic response rule.

(2B) Understanding happiness and pair(10:30 — 12:00)

Wealth, warmth and wellbeing
Hsee, Christopher (University of Chicago GSB)

A fundamental question in happiness research isheheaising the wealth of all increases the haggsrof all. A lab study and a
field study suggest that the answer depends onentherwealth is spent -- on improving Type A or @y consumptions. Type A
consumptions, such as temperature, directly affeets visceral/biological system; type B outcomsgh as jewelry, do not affect
one’s visceral/biological system. Spending wealthmproving Type A consumptions could increaseraVénappiness, whereas
spending wealth on improving Type B consumptionsidoot.

Happiness for Sale: Do Experiential or Material Bbases lead to more Consumer Happiness?
Irwin, Julie R. (The University of Texas at Austi@podman, Joseph K. (University of South Carolindicolao, Leonardo (The
University of Texas at Austin)

Researchers have suggested that consumers wouldppéer if they spent their money on experiencespgosed to material
possessions. In four experiments, we test thisresquee recommendation, and show that it may beeauihg in its general form.
We find that valence of the outcome significantlpdarates differences in respondents’ reported seédive happiness with
material versus experiential purchases. This valdncpurchase type interaction is especially stfamgconsumers who are not
materialistic. These results have implicationsdonsumers attempting to maximize their happinasd, for marketers and public
policymakers who have an interest in consumer welfa

Memories of yesterday’s emotions: Better, worsd,fansome, even worse
Miron-Shatz, Talya (Princeton University); Stonethdir (Stony Nrook University); Kahneman, Danieti(lReton University)

We apply the Day Reconstruction Method (DRM, Kahaerat al., 2004) to 810 women, and demonstratepak-coding extends
beyond pain to other emotions, so people recatighangrier, happier and friendlier than they regmbifieeling during the previous
day. Peak coding could perpetuate one’s perspestiiée: positively disposed people peak-codeagdat emotions, and people
high in negative affective disposition pronouncegiypk-code unpleasant emotions, especially whee the large variance in the
experiences. Thus, peak-coding is driven by menpoogesses, but is augmented in the presence ofertghienplicit theories
regarding the experience or the experiencing self.

The “Martyrdom Effect”. When the Promise of Paindaffort Increases Prosocial Contributions
Olivola, Christopher Y. (Princeton University); SinaEldar (Princeton University)

Normative and lay theories of decision-making cdespain and effort to be deterrents. In contnastprovide novel evidence that
the prospect of pain and effort can promote presdhavior. Across a series of experiments, ppaits contributed more money
to a prosocial cause when the contribution proeesspainful and effortful than when it was neutmaknjoyable. We demonstrate
this “martyrdom effect” using both hypothetical sagos and studies involving real money and paid, show that it cannot be
explained by a taste for painful-effortful donatiactivities, cognitive dissonance, social normsammttribute substitution heuristic
process.

(2C) Anchoring and Adjustment Processe§10:30 — 12:00)

The first-run effect: How temporal sequence patetffiect judgments and memory
Kusev, Petko (City University); Ayton, Peter (Qilgiversity); van Schaik, Paul (Teesside UniversiGhater, Nick (UCL)

Four experiments study relative frequency judgrmeemd recall of sequentially presented items drawmftwo categories (e.g.
cities/animals). We find (a) a first-run effect whley people overestimate the frequency of a gieagory when that category is
the first repeated category to occur in the seqriamae (b) a dissociation between judgments and memespondents may judge
one event more likely than the other and yet renalle instances of the latter. Frequency judgermrameténfluenced by the first run
- which may reflect the operation of a judgmentrigtic - while free-recall is influenced by latéemns.
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Big raccoons and small giraffes: Anchoring in setfis judgments
Frederick, Shane (MIT); Mochon, Daniel (MIT)

We explore the extent of anchoring when respondemtder multiple judgments sequentially - a sitwratihat commonly arises in
surveys. We also examine the effect of more tmemamchor, to test whether the effect is limitetheoprevious judgment. The first
study shows that previous judgments can anchoresulesit ones, even when there is no explicit coniparatandard. We also
show that the effect is not limited to the precgdudgment: more anchors produce more anchorirtge €ffect appears to require
that the preceding judgments be conceptually rtlatel that responses be produced for these judghuimécts.

Incidental environmental anchoring
Critcher, Clayton R. (Cornell University); Gilovicihomas (Cornell University)

Three studies examined whether numeric valuesateincidentally associated with a judgment target, uninformative with

respect to the judgment at hand, may subtly attranteric responses toward them. Participants’metgs of a football player
were assimilated toward his jersey number, andatheunt people were willing to pay for a restauraetl was drawn toward an
uninformative number in the restaurant’s name. théei participant expertise, depth of processinghef anchor, nor explicit
attention to the anchor affected the size of tHecef. Implications for preexisting accounts otleering phenomena will be
discussed.

When do implausible anchors influence judgment?stage model of anchoring effects
Liersch, Michael J. (University of California, SBiego); McKenzie, Craig R. M. (University of Califita, San Diego)

Implausible anchors can exert larger, smaller, qurak effects relative to plausible anchors. Naenir model can explain these
mixed results. A 2-stage model of anchoring isppeed and tested. In stage 1, a binary decisigardang anchor relevance is
made. Only if deemed “relevant” is the anchorraated in stage 2; otherwise it is ignored. Thedel predicts that implausible
anchors are less likely to be assimilated, but wassimilated, will be more influential. An expeént confirmed both predictions.
Whether implausible anchors exhibit smaller, largar equivalent effects than plausible anchors ddpeon how often those
anchors are incorporated.

(3A) Mental Accounting and Losse42:45 — 4:15)

The Silver Lining Effect: A Formal Analysis and Exments
Jarnebrant, Peter (Columbia University); Toubiajv@@r (Columbia University); Johnson, Eric J. (Calbia University)

The silver lining effect predicts that segregatimgmall gain from a larger loss results in grepsychological value than does
integrating them into a smaller loss. Starting fribra prospect theory value function, we derive @mmts under which this effect
should occur; the optimality of integration depemsthe size of the gain and the loss, as welhasrdividual's degree of loss
aversion and rate of diminishing sensitivity. Soohéhe predictions are tested and confirmed inrime consumer purchase setting
where integration and segregation frames are apeadized as discounts and rebates, respectively.

Think Time (Not Money): Happiness Mindset Fostamsng
Liu, Wendy (UCLA); Aaker, Jennifer (UC Berkeley)

This research examines how a focus on time versargyncan lead to two distinct mindsets which imgazegiple’s willingness to
donate to charitable causes. The results of thqeerienents (lab and field) reveal that asking irdiirals to think about “how much
time they would like to donate” (versus “how mucbmay they would like to donate”) to a non-profitieases the amount that they
ultimately will donate to the company. Insight irtttee mechanism suggests that asking people for diomations increases the
happiness they perceive in donating. Implicatioos dharitable giving, emotional well-being and hagss are discussed.

How sweet deals can turn sour: Inaction inertialekped by the sour grapes mechanism.
Van Putten, Marijke (Tilburg University); ZeelengeMarcel (Tilburg University); Van DIjk, Eric (Léen University)

People turn down sweet deals, because they coutdhiad a better deal before. We investigated theecaf this negative effect of
missed, now unavailable opportunities on decisidisee experiments confirm our prediction that peaprn down sweet deals
because they sour them, by trivializing or devajuinem, to reduce the frustration of missing advedieal. We show that when
frustration over the missed opportunity is redud&eélihood to act on the deal increases. Moreowdren there is less possibility to
sour the deal, people stay frustrated and are lik@tg to act on the deal.

Issue frames in negotiations: Bearing a loss ori vigrsus low priority issues in multi-issue negotias
Moran, Simone (Ben Gurion University of the Neg®&ifov, llana (Hebrew University); Merzel, Avi (Helv University)

Focusing on negotiations that involve multiple esfor which negotiators have different prioritie® examine how independently
framing high compared to low priority issues imterof gains versus losses affects the negotiatiooeps and outcome. We find
that negotiations are protracted and that the fmitityaof impasse is higher when high priority i€suare framed in terms of losses
compared to when low priority issues are frametgims of losses. Framing high priority issues imgeof losses was also found to
decrease negotiators’ post negotiation satisfacéween when controlling for their actual negotiatmitcomes.

(3B) Symposium: The Dishonesty of “Honest” Peopl€2:45 — 4:15)
Organzizer: Mazar, Nina (University of Toronto)
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Everyday, people who consider themselves to be dhomeman beings fall prey to the various temptatioa benefit from
dishonesty; ironically, however, they manage tontzn a positive view of themselves in the facéhefir negative actions. From
the staggering economic costs of deception atdhgocate level to the interpersonal costs of swedeption in relationships, a better
understanding of deception is needed. This symposiplores how, why, and when “honest” people &kahest — and how to get
them to stop. The first two papers explore factbed impact the likelihood that deception will betected by others: Norton et al.
show that people restructure information to justjestionable preferences such that their decisippsar evidence-based, while
Gino and Bazerman show that failures to detectodishty can occur when dishonesty increases grgdwar time. The second
two papers explore internal factors that impactlikedlihood that an individual will engage in detep: Nagel and Weber show
how factors that increase guilt decrease peopile&iHood of dishonesty, while Mazar and Ariely fiscon the dynamics of the
conflict between the temptation to be dishonestarals moral standards over time.

Justifying and Rationalizing Questionable Prefeesc
Norton, Michael I. (Harvard University); Sommergnfuel R. (Tufts University); Vandello, Joseph Aidrsity of South Florida);
Darley, John M. (Princeton University)

People often are drawn to make judgments betwedisiduals based on questionable criteria, suchhaset individuals’ social
group memberships. We suggest that people maskdidecision making by recruiting more acceptabiteréa to justify such
decisions, licensing them to judge on the basisoofal category information while appearing unbiaskcross several kinds of
decisions (employment, college admissions, and gaigction) and with several social categories dgenrace, and age), we
demonstrate how participants justify decisionséuidsy social category information by arbitrarilfl@ting the relative value of their
preferred candidates’ qualifications over thoseasfipetitors.

Slippery Slope and Misconduct: The Effect of Gra@eterioration on the Failure to Notice Others’ lhical Behavior
Gino, Francesca (Carnegie Mellon University); Baman, Max H. (Harvard University)

Four laboratory studies show that people are nikegylto accept others’ unethical behavior whencatirdegradation occurs slowly
rather than in one abrupt shift. In the studiestigipants served in the role of watchdogs chargdid catching cheating in a series
of trials. The cheating they observed increasséteeigradually or abruptly; people were more likilyoverlook cheating that

increased gradually. Our results also indicate tthe effect is due at least in part to the failiwenotice that unethical behavior is
occurring when the change is gradual rather thamphb

Psychological Mechanisms Underlying Deception ing@aning with Incomplete Information
Nagel, Rosemarie (Universitat Pompeu Fabra); WeReherto A. (Carnegie Mellon University)

We explore bargaining when one party possesseaterinformation that can be misrepresented. Weystow the frequency of
deception is influenced by psychological factorattiary guilt associated with deception. In onelgtwve explore individuals’
willingness to misrepresent information either tigio actions alone (implicit) or through expliciatgments (lying). In another
study, we explore how the frequency of deceptiomfisenced by whether it will be discovered. Weserve high frequencies of
deception across contexts, but find differencedeiception and outcomes based on treatments. Télesienships are moderated
by personality-characteristics and the potentiaigfiom deception.

Temporal Influences on Cheating Behavior: The “Wihat Hell” Effect
Mazar, Nina (University of Toronto); Ariely, Dan (Re University)

We investigate the dynamics of people’s decisionsheat over time by proposing the idea of a “WhatHell"-effect. The idea is
that people, who consider themselves as honest, @gnitive self-control over multiple temptatiotscheat; thus, they only cheat
once in awhile and by an amount that causes natttweheir self-concept. If, however, they oversth this leeway unintentionally,
they have to face the truth about themselves kdisfgonest, which in turn causes them to give ufpcseitrol and cheat all the way.
Data from two studies support the idea.

(3C) Risk perception(2:45 — 4:15)

The “Perceived Diversity Heuristic™: The Effect BEeudo Multiplicity and Pseudo Distinctiveness @k Rudgments
Ayal, Shahar (Duke University); Zakay, Dan (TehAJniversity)

The Perceived Diversity Heuristic is based on tieithat diversifying sources reduces risk. Thigikgc yields biased judgments
in cases where perceived multiplicity and/or peredidistinctiveness generate enhancement of theeiped diversity without
actual change in the pool's normative values. lnd$tl we demonstrated how the identification ofugkee multiplicity and
distinctiveness led to suboptimal choice. In St@dgnd 3 we demonstrate how these two sources éhteraaise and lower the
incidence of the ratio bias phenomenon. FinallySindy 4 we found individuals differences in théligbto distinguish between
real and pseudo diversification.

Effects of mood and affect on everyday perceptibrisk
Hogarth, Robin M. (ICREA & Universitat Pompeu FaprPortell, Mariona (Universitat Autonoma de Bafona); Cuxart, Anna
(Universitat Pompeu Fabra)

Perceptions of risk in 2,800 “incidents” were cotd using ESM (experiential sampling method) friéfnpart-time students. In
addition, participants provided data on both mond emotional reactions using SAM (Bradley & Lan§94). Participants also
made retrospective judgments about 6 incidentsngJserarchical linear models, perceptions of mske found to be a function of

37



2007 SJDM Conference page 38

type of risk, consequences and possibility of o@nre, mood state and emotional reactions, andegeriRetrospective judgments
of risk are lower than those made at the time @fetkperience. We compare results with our easl@k on this topic.

A small price to pay: Introducing small lossesrgases attractiveness and reduces scope insetgsitivi
Rai, Tage S. (Department of Psychology, UCLA); biaky Keith J. (Department of Psychology, UCLA)

Small losses were introduced to increase the #ittemess of prospects across different real woddtexts in single stimulus
presentation. In the first set of experiments tigpants were presented with a small probabilifyaopositive gain and a
complimentary probability of either no change anaall loss. Participants indicated that the ‘Iass2narios were more attractive.
These results were extended to the study of sammmsitivity, in which it was found that introdugia small loss to an ecological
intervention scenario induced sensitivity to scapé higher hypothetical willingness-to-pay (WTPhdtions than when no loss
was presented.

Perceived Risk and Contextualized Knowledge
Downs, Julie S. (Carnegie Mellon University)

Discerning signal from noise depends on many faciacluding the overlap of distributions and matiens to avoid false positives

vs. false negatives. In a nationwide survey, wdargd behavioral responses to both legitimate aaaiulent emails. Prior negative

outcomes were associated with misplaced cautiontdegitimate emails, 1(137)=-2.07, p< .05, but with resistance to fraudulent

ones, t(137)< 1. Knowledge specific to the fraudstqrted participants, t(137)=-2.57, p=.01, butWdedge about other kinds of

protection left participants vulnerable, t(137)=2.p< .05. These results suggest that negativerierpes may change behavior, but
that without contextualized knowledge they mayingirove decisions.

(4A) Consumer Decision Making(4:45 — 6:15)

Choosing and Rejecting Uncertainty: Preferencesvariance in Positive (and Aversion to VariancéNiegative) Experiences
Martin, Jolie M. (Harvard Business School); Barrgaregory M. (Harvard Business School); Norton, Miehl. (Harvard Business
School)

When assessing experiences based on the ratimgsers, do people prefer high variance optionsygldich opinions differ) or
low variance options (about which there is consg)®sin a series of studies, we demonstrate thasideanakers prefer higher
variance in positive domains (e.g., jelly beansyie® and desserts) but lower variance in negaliveains (e.g., dental procedures,
disgusting foods). These predictable shifts ingmesices for variance are due in part to individémdsising disproportionately on
achieving the best outcomes in positive domaineadihg to variance-seeking — and avoiding the woustomes in negative
domains — leading to variance-aversion.

Compatibility Effects in the Aggregation of Opirson
Maciejovsky, Boris (Massachusetts Institute of fietdgy); Budescu, David V. (University of lllinois)

There has been a substantial increase of websiteddimg consumers with information about produetsd services. This

information is usually presented in the form of harreviews and numerical ratings. It is assumed donsumers adequately
integrate the information across both formats. Refeon compatibility effects between stimulus aesponse formats, however,
suggests that information aggregation and preferamansistency are higher (lower) in cases of coibleai{non-compatible)

formats. The results of three experiments confilms tconjecture. Information aggregation and prefesereversals were
systematically affected by the compatibility of gtemulus and response format. Participants weraware of this effect.

Motivating Discounts: Price-Induced Motivated Rexaisg
Dawson, Erica (Yale School of Management); Amir,(@8SD Rady School of Management)

Indifferent consumers tend to interpret large disits as signals of low quality. We examine distsumith the notion that
consumers frequently are not indifferent—they oftgaproach purchase decisions with a consumptiofenerce. By varying
apriori product appeal and discount sizes, we dstnate that large discounts can signal low quadityeutral consumers, but have
the opposite effect on consumers motivated torattee product, who perceived the product more pejt (and purchased more)
when offered a large rather than moderate discoudtstudies. We explain positive distortion imguct perceptions in terms of
psychological theories of motivated reasoning.

Trade-offs in the Dark: Exemplar-Based Learning &xtirapolated Preference Functions
Huang, Yanliu (Marketing Department, University Bénnsylvania); Meyer, Robert (Marketing Departmedhiversity of
Pennsylvania)

Our research investigates how consumers construltt-atiribute preferences over unfamiliar attributinges. Using an agent-
learning task we find tentative support for an asytric pattern-matching process that yields mouate forecasts of utility
when attribute values are better than those witichwbecision makers have had experience than wéitsthe same time, high
levels of accuracy displayed in predicting overifpees ranges suggests that such pattern-matchiogepses were accompanied by
higher-order skills of linear extrapolation---thdugpplied only when decision makers were askedriteenplate positive outcomes.

(4B) Affective Forecasting(4:45 — 6:15)

My Imagination or Your Feelings? Judging the Impafcd Medical Condition on Happiness
Walsh, Emma (City University); Ayton, Peter (Cityitérsity)
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People typically overestimate the impact of futaxents on happiness. One proposed remedy is, fidnr@imagining the event,
people should consult a “surrogate” currently eigraing the event. Norwick, Gilbert, and Wilson Q2] forced people to use
surrogate reports by withholding all other inforfoat and found people made better forecasts. Howewetife surrogate

information rarely supplants event information. Whee presented both sorts of information, judgmemigroved but event
information still biased forecasts. People are badmagining how medical conditions would affeceithhappiness but also
inappropriately discount other people’s experieaa valid predictor of their own.

On Emotional Innumeracy: Predicted and Actual AffecResponses to Grand-Scale Tragedies
Dunn, Elizabeth (University of British Columbia)stton-James, Claire (University of British Columbia

We hypothesized that affective forecasts are memsive to abstract quantitative information tlaae emotional experiences, even
when forecasts are made in single-evaluation m@desistent with this hypothesis, we show in thrieelies that people predict
feeling increasingly upset as a function of deeth Ibut that actual emotions are largely insewsitd the number of people killed—
unless abstract death tolls are translated intorete images. We argue that affective forecasteamtional experiences may arise
from separate systems, and demonstrate that thef dotecasting primes the rational (versus expwigd system, leading to
reductions in temporal discounting.

The influence of the future on judgments of salf@hers
Williams, Elanor F. (Cornell University); GiloviciT,om (Cornell University)

People constantly think about and plan for therfytand it follows that the future has a large iotpan judgments of the self.
However, people don't as readily think about otheople’s futures, which raises questions aboutettient to which the future
influences judgments of others. We contend thap#reon one is striving to be is seen as a morgfisant component of the self
than of other people, and the asymmetrical infleehe future has on representations of the selb#mets can affect how each are
perceived, understood, and assessed in the present.

Damned If You Do, But Not If You Did: How Tempdatspective Shapes Perceptions of Fairness andIMora
Caruso, Eugene M. (University of Chicago)

People’s emotional reactions tend to be more exrfemfuture events than for equivalent past eveartd moral intuitions are often
guided by emotional reactions. Therefore, mordbjuents typically may be more extreme for eventsrséhe future than for
events set in the past. In five studies, partitipgudged future unfair events more extremely tegaivalent events in the
equidistant past. The results suggest that paoni$sr actions with ethical connotations may bedeato get than forgiveness, and
that moral reactions to ethical behavior can beihemfluenced by the temporal framing of events.

(4C) Symposium: Judgments and Decisions about Alladon of Humanitarian Aid (4:45 — 6:15)
Organizers: Cuddy, Amy J. C. (Kellogg School of Bgament, Northwestern University); Small, Deboral{iThe Wharton School,
University of Pennsylvania)

Four lines of research address judgment and deemsaking processes that shape allocation of huandenit aid, emphasizing the
roles of emotion (Van Boven, Small, & Cuddy) antergroup bias (Cuddy & Ritov). Van Boven identifi@s immediacy bias in
decisions about humanitarian aid allocation, expenitally demonstrating that people who are expasea randomly ordered
sequence of distressing humanitarian crises, p(eer perceive as more aid-worthy) the finalisria the sequence to which they
experienced immediate emotional reactions. Smglles that natural disasters and other tragic svam more likely to elicit
sympathy than static misfortunes like hunger bezaysnpathy is a function of change, not statese [Bksents evidence that
sympathy is greater when a negative state is thdtref a loss than when it is a chronic conditiQuddy argues that intergoup
biases in judgments about the emotional statedsaister victims impact helping responses. Observetis deny that outgroup
victims experience anger, a privileged emotion theserve for ingroups, and deny help to outgrowpinas who express anger.
Ritov discusses conditions under which identifyargindividual victim fails to generate donationsatéarger humanitarian cause,
focusing on moderating roles of social categoriratind ingroup preference.

Who to Help? Immediacy Bias in Judgments and Remsabout Humanitarian Aid Allocation
Van Boven, Leaf (Cornell University); Huber, Mické. (University of Colorado at Boulder); McGraw, Peter (University of
Colorado at Boulder); Johnson-Graham, Laura (Unsigy of Colorado at Boulder)

In three experiments, people exhibited an immedaayg when allocating resources among humanitariaes they learned about
over time. After exposure to a randomly ordereglisace of distressing humanitarian crises, peogieepred as more deserving,
donated more money to, and were more likely toensitetter calling attention to the final crisistie sequence to which people
experienced immediate emotional reactions. Theddiaty bias occurred independent of mortality imfation, and diminished
after emotions had presumably subsided. The teyd®enfavor the final crisis was diminished wherople allocated resources
after each crisis, reacting sequentially to immiedéamotions.

Reference-Dependent Sympathy
Small, Deborah A. (The Wharton School, Universitiennsylvania)

Natural disasters and other tragic events oftetucagompassion and aid whereas static misfortlikegoverty and hunger fail to

arouse emotion and action. Decision researchers kvell that carriers of self-utility are losses agains, rather than absolute
levels of wealth. | argue that aid disparities patly attributable to the fact that sympathyikeWwise a function of changes, not
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states. | present evidence that, controlling feicim’s current state, sympathy is greater wheat state is the result of a loss than
when it is a chronic condition.

No Right to be Mad: Denying Anger and Help to Oatgyr Victims
Cuddy, Amy J. C. (Kellogg School of ManagementiiMa@stern University); Norton, Michael |. (HarvaBlisiness School)

Biased judgments about the emotional states ofrauppgmembers interfere with observers’ decisionsfter or deny aid during

humanitarian crises. In a series of experimentsicgaants who read news articles about disasterslsed less anger to outgroup
victims than to ingroup victims, but equal fear aadiness, though reported more interest in helpitgroup victims to whom they

had ascribed anger. Ironically, however, ingroupminers withdrew help when outgroup members expretsdanger. In short,

observers both deny that outgroup victims expedeager, a privileged emotion reserved for ingro@pel deny help to those
outgroup victims who express anger.

Who is the Victim? Identifiability Effect in Diffant Types of Social Categorizations
Ritov, llana (Hebrew University); Kogut, Tehila (ptew University)

When does identifying an individual victim enhamwadlingness to help? We suggest that increase lpirg due to identifiability of
the victim depends on the self social categoriradiftthe contributor in relation to the victim, asll as the type of social categories
considered. Three types of groups were examineibnadity based, politically-ideologically foundednd randomly generated
groups based on the minimal group paradigm. Idgngfthe victim increased donations to in-group rbers but not to out-group
ones in some types of groups, while the oppositeeppawas observed for other types. We discussilpesaccounts of these
divergent findings.

SUNDAY, NOVEMBER 18
(5A) Conflict and Choice(10:30 — 12:00) (NOTE: In Salon B)

Inferences from Decision Difficulty: False ConsensuUniqueness as a Function of Choice Conflict
Steffel, Mary (Princeton University); Shafir, Eld@rinceton University)

Our research demonstrates that people rely onideotenflict to predict other people’s choices. Vifed that people predict a
greater proportion of others to share their prefegs when decisions feel easy than when they &l kVhile relying on conflict is

often a useful guide to predicting choice, thisrigic biases predictions in a systematic fashlona series of experiments, we
manipulate conflict by varying the relative attraehess of choice options and demonstrate erropsediction that are based on
conflict. We explore the boundaries of the decigionflict heuristic and discuss implications fodiwvidual and collective choices.

Dazed and Confused by Choice: How Underestimatiadtosts of Choosing Leads to Undesirable Outcomes
Botti, Simona (London Business School); Hsee, Gipiier K. (University of Chicago)

Choosing involves both benefits and costs. For @k@nchoosing allows one to find the option thastbmatches personal
preference. At the same time, choosing is cogrijtitaxing and emotionally stressing. In three ekpents, we show that
individuals systematically underestimate the cdsthmosing, and desire choice even though they dvinal better off if they
relinquished it. For example, participants predidieat they would perform and feel better in a obsolving task if they could
choose which problems to solve, yet in realitysthavho could not choose performed and felt betin those who could and did
choose.

Comprehension checks as a necessary conditiorafioiating experimental demonstrations of normatiiaations.
Keren, Gideon (Eindhoven University of Technologyillemsen, Martijn (Eindhoven University of Teclugy)

A recent debate on the JDM mailing list concernsugnessful replications of experimental resultsnaor reason for such failures
stems from ambiguous instructions and Experimeniaebility to take participants’ perspective. Whilmany Experimenters
perform manipulation checks, they fail to conduminprehension checks. Recently, Gneezy et. al. j2866duced the Uncertainty
effect following which a risky prospect is valuagb$ than its worst possible outcome. We presergriengnts showing that the
effect results from participants’ misunderstandjaigd misinterpretation) of complex gambles. To préwsuch artefacts and ensure
the validity of experimental results and their regdion, rigorous comprehension checks are recordegn

When Less is More: The Effect of Processing Fluemcyreference for Hedonic Products
Pocheptsova, Anastasiya (Yale University); Labiyparna (University of Chicago); Dhar, Ravi (Yaleildrsity)

Existing research posits that products that aregased more easily also feel more familiar (Schw2@f4), and because people
prefer familiar objects (Zajonc 1968), ease of pesing results in enhanced liking of the targetipca However, what if a product
is hedonic in nature and believed to be for spexehsions? We propose that for such productdit§i of processing will enhance
evaluation because it will make such products fieede special. Consistent with this proposition, find, across three studies, that
consumers prefer hedonic products (such as gowtmese or chocolate truffles) when processingediffy is high.

(5B) Affect and Judgment(10:30 — 12:00)

When You're Feeling Blue, Less Is True: The Infteesf Negative Affect on Validity Judgments
Evans, Matt (DePaul University)
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Three experiments demonstrated that negative aftguresses judgments that information is truéwtnexperiments, participants
judged fewer ambiguous statements to be true where@ with negative affect than when primed wittsipge affect. In a third
experiment, participants were faster at judgingalsly true statements to be true than at judgimgauisly false statements to be
false when primed with positive affect, but thigteen was reversed when participants were primed megative affect, such that
participants tended to be faster at judging obvioizdse statements to be false than at judginganlsly true statements to be true.

Affect As A Decision System Of The Present
Chang, Hanna (Columbia University); Pham, MicheamyColumbia University)

We propose that the affective system is more likelge engaged in decisions that are anchoreckiprgsent than in decisions that
are anchored either in the future or in the paSansistent with this proposition, results from faxperiments show that both

integral affect and incidental affect carry mordghein decisions about the immediate future thradecisions about a more distant
future. In addition, the scope-insensitivity biasaciated with affective valuation holds only whmople are thinking about the

present but not when they are thinking about theréuor about the past.

Seeing Red (or Blue): Anger More Than Sadness Ebates Politically Polarized Evaluations of the feedl Response to
Hurricane Katrina

Huber, Michaela (University of Colorado, Boulde®fan Boven, Leaf (Cornell University); Park, Berntde(University of
Colorado, Boulder); Pizzi, William (University ob{@rado, Boulder)

The general public is often divided along polititaks in the face of important events or criseshsas Hurricane Katrina and its
aftermath. Two experiments showed that anger ri@e sadness exacerbates the political dividea mationally representative
sample, integral anger led to a political dividéAsen Democrats and Republicans in terms of why tlemed for events related to
Hurricane Katrina. In a community sample in Cotlwraexperimentally aroused incidental anger ledntweased political
polarization when participants evaluated the FédBowvernment's response to Hurricane Katrina. iFhportance of anger and
sadness for political polarization is discussed.

Physical Contact, Emotional Responses, and Lighlliidgment in Legal Cases
Zhang, Yan (University of Chicago GSB)

In legal cases, someone whose behavior caused lngethich consequently caused injuries is judgede less guilty than
someone whose behavior caused injuries directigyst). However, this is not due to the more coogéd causal chains. Holding
everything else constant, people gave harsher tyeifidhe defendant physically touched the victiman not (study 2). This is
because liability judgments are mainly driven bg gtrong emotions associated with imagining philgitauching victims. When
people consider a legal case where the defendasically touched the victim, not showing facial eegsions blocks emotions and
consequently reduces penalty (study 3).

(5C) Perceptions involving time(10:30 — 12:00)

Looming Losses in Future Time Perception
Bilgin, Baler (University of California, Riversidd)eBoeuf, Robyn A. (University of Florida)

We propose that a future time interval’s perceidadjth will be affected by whether the interval epasitively or negatively, with
impending losses playing a special role in timegption. We find that intervals ending with losseem shorter than equivalent
intervals ending with gains, partly because loskmsn larger” (seem nearer) than gains. Consistétit this, perceived interval
length is more sensitive to changes in the mageibfdnticipated losses than anticipated gainsthEtmore, positive and negative
interval endpoints have a less pronounced effetinm perception when they are no longer intergrate“gains” and “losses.”

Subjective Time Perception and Temporal Discounting
Zauberman, Gal (University of Pennsylvania); Kim, Byu (University of Pennsylvania); Malkoc, Selin AUniversity of
Minessota); Bettman, James R. (Duke University)

In this work we explore the effect of time perceptin preferences over time. We suggest that peamgleelatively insensitive to
changes in objective time horizon and that thiemsgivity itself leads to a declining rate of disating with increased time
intervals (i.e., hyperbolic discounting). Resuttanfi three studies show that the subjective estsratéme horizon are significantly
more compressed relative to objective time. Whecalint rate is calculated using the subjectivemesés of duration rather than
actual duration, discounting is no longer hyperboli

Perceptions Of The Length Of Future Time Interv@lse Role Of Certainty
LeBoeuf, Robyn A. (University of Florida); Simmalwseph P. (Yale University)

We posit that uncertainty (versus certainty) abebat will happen in a future time interval makesattinterval seem longer.
Consistent with this, future intervals seem shomtéren participants consider the events that wdhspire in them (thereby
diminishing uncertainty) than when they contemptatapty” intervals of equal length; similarly, imtals seem shorter when filled
with many events, instead of few. Furthermoreséhwho consider many (versus few) things occuriming an interval are more
willing to defer income until the interval endse(i.exhibit lower discount rates), presumably beealiminished uncertainty about
the interval makes the interval seem shorter.

Culture and judgment based on time
Ji, Li-Jun (Queen’s University)
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The same information may be judged differently, efefing on the timeframe associated with it. Suclgipuent is also affected by
people’s cultural background. Research from myhiab shown that (1) Chinese participants perceivedte happening in the past
to be more relevant to the present than Canadigitipants, (2) Chinese participants rememberedrinftion on the past better
than Canadian participants, and (3) Chinese assigreater monetary value to events in the past thadentical events in the
future, whereas Canadians assigned greater monetiay to events in the future than to identicaras in the past.

(6A) Behavioral Economics(2:45 — 4:15)

Unraveling the Disposition Effect: The role of ppest theory and emotions
Summers, Barbara (Leeds University Business S¢Haakbury, Darren (Leeds University Business School

The ‘disposition effect’ (Sheffrin and Statman, 98escribes the tendency of investors to selliming shares too soon while
holding losing shares for too long. The effect veaplained using prospect theory, but prospect theaausal role has been
questioned by recent studies (Barberis & Xiong,&0@ens & Vicek, 2005). To examine this, we explttre minimum conditions
required for the disposition effect. We find thae disposition effect can be explained by the lddretween positive and negative
affect in a way that is in line with the predictsoof subjective expected pleasure theory (Melleralg 1999).

Limited Strategic Thinking in the Field: The Bo#i€ Premium to Unreviewed “Cold Opened” Movies
Brown, Alexander L (California Institute of Techogy); Camerer, Colin F. (California Institute of dienology); Lovallo, Dan
(University of Western Australia)

In the US, distributors occasionally choose to prefscreen their worst movies to critics, causingienquality to be unknown for

some time. Our data suggests this tactic is aiafit While at equilibrium rational moviegoers sldoinfer movie quality from the

distributor’s decision not to screen them, labaragxperiments suggest that people do not reasHetel of sophisticated thinking.
Our paper is the first to fit models designed aatibcated from these laboratory results to fieldagdand in this specific area,
consumer, but not distributor behavior, closelychas the level of thinking of subjects in the lab.

The psychology of benefits decisions: A field erpant with Flexible Spending Accounts
Schwartz, Janet (Princeton University); Bertrandarnne (University of Chicago); Mullainathan, SéildHarvard University);
Shafir, Eldar (Princeton University)

Although decision science principles have showraigmwer in laboratory settings, policy makers hkargely ignored them in

making actual policy. To assess the relevancéedd principles for social policy and managerialigdlen making we present a
field experiment designed to boost participatidesaand contribution amounts in employer-sponsbezdthcare Flexible Spending
Accounts (FSAs). On the whole, the intervention wasiccess, resulting in significant increasesSA Fake-up among non-users
and in contribution amounts among users. The iesllow the extent to which psychological varialdes have a meaningful
impact on benefits programs’ participation.

Choice Architecture
Thaler, Richard H (University of Chicago); Sunsteltass (University of Chicago)

JDM researchers have long known that context aamdifrg influnce choice. This paper proposes theicels can be improved by
paying more attention to the design of the chorograment, what we call “choice architecture”. @rag on Don Norman’s work
on product design, we identify 6 guidelines for tlesign of choice architecture systems. Applicstio both the public and private
sector are discussed.

(6B) Socially-influenced preference$2:45 — 4:15)

Trade-offs Between Economic and Social Goals
Arora, Poonam (Columbia University); Krantz, Dawd (Columbia University); Hardisty, David (Columbigniversity); Peterson,
Nicole (Columbia University); Reddy, Kavita (Columbniversity)

We examine the consequences of two commonly heddnggtions: first, that “preferences” are consedctand thus can be
strongly context-dependent; second, that socialedsas economic goals are important, and thereffe@eoffs between these two
goal types can be a major factor in context-depeindeoice. Our two studies show that an increaseffiliation increases the
saliency of social goals making cooperative actimme likely, changing the perception of payoffs aaducing importance of self-
gain. Changes in the temporal framing, i.e., defgyayoffs can attenuate this increased saliehspdial goals vis-a-vis economic
goals thus reducing cooperative action.

Mistaken Identity: Social Identity as a Specioug @r Decision Making
Fox, Craig (UCLA); Carranza, Erica (Columbia Unigty); Morris, Michael (Columbia University)

Four studies show that preferences can be biasedshiient social identity that is only superfilyiaklated to available options. In

Studies 1 and 2, Republicans were more likely worfdconservative” (less risky) gambles and/or styeents after they had been
asked about their political identity, while theraswmno such effect among Democrats. Study 3 finalsthis effect disappears when
there is no “conservative” label. Study 4 showet tittraction to identity-congruent labels persigten labels are reversed and
participants elaborate on why the “conservative€lapplies. These results suggest top-down rétherbottom-up construction of

preferences.
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The Bold — Timid Divide in Consumer Choice
Maimaran, Michal (Stanford University); Simonsttamar (Stanford University)

We propose that many seemingly different choiceblpraos decision makers face involve fundamentallyilar options.
Specifically, we argue that across a wide rangproblems some options represent more “timid” ctoi@g., compromise, safe,
and standard options) whereas other options rapresere “bold” choices (e.g., extreme, risky, amijue options). The tendency
to select a more timid or bold option is affectgdsituational cues which trigger a more timid oddomindset. Several studies
demonstrate this distinction between options aectctirespondence between mindsets and choice behavi

Motivation in Judgment and Choice: Strategy, Duwmafiand Accuracy of Judgment as a Fuction of Istdmnd Extrinsic Motives
DeCaro, Daniel, A. (Department of Psychology, Middmiversity, Oxford, OH 45056); Johnson, Joseph, (Repartment of
Psychology, Miami University, Oxford, OH 45056)

Within JDM, motivation is traditionally conceptuzdid as task importance — greater effort arises fisgociated incentive returns
and situational requirements such as justifiab{Bpnner & Sprinkle, 2002). However, self-deterntioa theory (Deci & Ryan,
2004) suggests that economic-based task imporiarnost one element of a complementary motivati@yatem involving both
extrinsic (instrumental) and intrinsic (self-ideéptbased) incentives. We examined the influencextiinsic v. intrinsic incentives in
a complex judgment task. Participants judged thkimgess of mock murder case suspects within a cterzed process-tracing
paradigm. Compared to extrinsic, intrinsic motigatiincreased information search completeness anaticlu and improved
guiltiness judgments.

(6C) Individual Differences (2:45 — 4:15)

Do maximizers make better decisions than satisficer
Parker, Andrew M. (RAND Corporation); Bruine deuBr, Wandi (Carnegie Mellon University); Fischhoffaruch (Carnegie
Mellon University)

Schwartz et al. (2002) measured the extent to whedple try to maximize vs. satisfice when makimgisions, and found that
maximizers tend to be more regretful and less hapay satisficers. We examine how maximizing visBeing tendencies relate
to (a) other decision-making styles, (b) decisicaking competence, and (d) decision-making outcongsdf-reported maximizers
are more likely than satisficers to experienceeggo depend on others when making decisions,taraoid decisions. More
importantly, they also display worse decision-mgkiompetence and report worse life outcomes -- eften controlling for other
decision-making styles, decision-making competeand,demographic variables.

The Pain of Paying Varies Across Situations andviddals: Evidence from an International Survey
Rick, Scott (Wharton); Cryder, Cynthia (Carnegiellei®); Loewenstein, George (Carnegie Mellon)

We develop a Spendthrift-Tightwad (ST-TW) scalenteasure individual differences in the pain of pgyim an international
sample of over 13,000 respondents, we find thaitviigds outnumber spendthrifts by a 3:2 ratio. Aligio ST-TW scale scores
correlate significantly with credit card debt andat savings, situational determinants of the mdipaying moderate the influence
of individual differences. Spending differencesnmsn tightwads and spendthrifts are greatest wihaational factors intensify the
pain of paying and smallest when situational factoitigate the pain of paying.

Numeracy and intuitive number sense in decisioningak
Peters, Ellen (Decision Research); Vastfjall, Daizecision Research and Goteborg University); #loRaul (Decision Research)

Previous research has shown that individuals logvtagh in numeracy (number skill) rely on differesdurces of information in
decision making. We demonstrate that numeracgssaated with a low-level intuitive number sengehsthat highly numerate
individuals have more precise representations ofaric quantities compared to their less numeragespeWe further show that
number sense is associated with decisions involmingber comparisons both indirectly through numesatd directly through
number-comparison processes in the decision cont&Ris intuitive representation appears to undenlimeric abilities and the
meaning, utility, and weighting of information iecisions involving number comparisons.

Affective versus deliberative processing in youraget older adults’ risk taking: The role of cogwdicontrol
Figner, Bernd (Columbia University); Murphy, Ryan(@olumbia University); Weber, Elke U. (Columbiailkrsity)

The role of affective versus deliberative procegsind cognitive control in risk taking in young amlder adults was investigated
with two versions of a dynamic computer card gam&o/No-Go task, and skin conductance recording. éfects in risk taking
were observed only in the affective condition. Rart increased affect-based risk taking was cde@laith lower cognitive control
in young adults. The results are consistent with #xplanation that increased risk taking in youwmglts is caused by a
developmentally transient imbalance between affecnd deliberative processes with cognitive copleying a mediation role.

MONDAY, NOVEMBER 19
(7A) Decision Strategie$8:45 — 10:15)
Testing unconscious thought: Is distraction reallyanacea for difficult decisions?

Phillips, Nathaniel D. (Ohio University); Gonzal®allejo, Claudia (Ohio University); Bellezza, F. @hio University); Chimeli,
Janna (Ohio University); Harman, Jason (Ohio Unisity); Lassiter, G. D., Lindberg, Matthew J.
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Dijksterhuis et al.’s (2006) Unconscious Thoughedty (UTT) suggests that distraction from a probleads to better decisions
than deliberate thought due to the activation @fomscious thought. An alternative hypothesis is ple@ple form online-judgments
during pre-distraction information acquisition whiserve as the basis of what is reported afteradison. To test this hypothesis,
Einhorn and Hogarth’s (1992) belief-adjustment nhodas used to model choice data resulting fromedéiht orders of stimuli
presentation. In support of our hypothesis andoimtrast to UTT, stimuli order-effects were foundhfoyming to predictions of
fatigue and belief-perseverance from the beliefsidjent model.

Decisions by Coin Toss and the Limits of Ratiopalit
Keren, Gideon (Eindhoven University of Technolodigen, Karl H (University of Oslo)

Faced with equally attractive options, rationalicadheory implicitly prescribes a randomizer (eagin) as a tie breaker. Similarly,
when lacking convincing arguments in favor of omian, considerations of fairness (e.g., which quatishould receive the life
saving kidney) advocate using a randomizer. Copttar these normative considerations, we presentiramalp evidence
demonstrating people’s strong aversion for coirsitigs even when (i) they judge the options as égah)attractive, and (ii)
observable fairness is desired. Evidently, visdnlgitrary chance is often repulsive. The resulesetamined in light of different
conceptions of rationality, from an economic angchslogical perspective.

Decision Amnesia: Motivated Forgetting of Diffic@hoices
Chance, Zoe (Harvard); Norton, Michael I. (Harvard)

Quite famously, past research has suggested thawifog difficult decisions, people are motivatemttolster the chosen option and
deride the foregone alternatives (Festinger 195#)we show that individuals sometimes use the sirapler strategy of forgetting
the original decision entirely. We demonstratet firgt, in seeming violation of standard memorgeff, decision amnesia is most
likely to occur for those decisions consumers spieatmost time considering. Furthermore, partidipaeem to fill in the missing
elements of past decisions with originally absequttoms: the desire to maintain the amnesia is gtemough to reconstruct the
fabric of memory.

The Effect of Manipulating Category Width on ConsuBecision Making
Chakravarti, Amitav (New York University); Ulkum&ulden M. (University of Southern California); Matz, Vicki G. (New York
University)

In this paper we show that the fine-grained natirene decision context (e.g., answering questansimple 3-point scales vs.
more differentiated 7-point ones), systematicaliy aeliably affects judgments and decisions mada subsequent and unrelated
decision. This occurs because exposure to a mess)(fine-grained decision context narrows (brogdpaople’s category widths,
and induces more (less) careful and meticulougnmdtion processing. This change in processing $tgds to carryover effects on
basic cognitive behaviors (e.g., grouping, catemgdion), in consumer domains (e.g., new productptioio, brand extension
evaluation), and for general decision making sgiate(e.g., susceptibility to heuristics).

(7B) Self-control and self-regulation(8:45 — 10:15)

Activating Self-Control: Isolated versus InterredtTemptations
Myrseth, Kristian Ove R. (University of Chicago G:3Bshbach, Ayelet (University of Chicago GSB)

Some temptations are not damaging when consumetderation (e.g., eating one small dessert, smakirggcigarette), but will
conflict with long-term goals when consumed exteglsi We argue that people perceive such choicemppities as self-control
dilemmas, and thus exercise restraint, only if apportunities for indulgence are perceived as liateted. Otherwise, there is no
experience of a dilemma and hence no exercisestbiet. We report three experiments that manipdlale perceived relationship
between choice opportunities, and we find more a®itrol when opportunities seem interrelated \&isalated.

To Have One’s Mind Set on it: Mindsets and Selft@bilemmas
Bruyneel, Sabrina D. (Carnegie Mellon / KULeuvddgwitte, Siegfried (KULeuven)

The self-control strength model states that exgrsielf-control taxes a limited resource akin torgper strength, thus bringing
people in a state of resource depletion and redubieir capacity to exert self-control subsequefg attempt to gain more insight
in the processes underlying depletion. We show eRatting self-control induces a myopic mindseu@$t1) which subsequently
drives depletion effects (Studies 2 and 3). We alsow that the myopic mindset rather than the @xewf effort induces self-
control loss. A state of depletion may thus bditecharacterized as a cognitive state than as afagrength.

Myopic Procrastination of Positive Experiences
Shu, Suzanne B. (UCLA); Gneezy, Ayelet (UnivergiBalifornia, San Diego)

The tendency to delay what could be done todayieppbt only to effortful, undesirable tasks bwoalo positive experiences that
we look forward to having. Existing models of myoprocrastination for aversive tasks can also afgptiiese situations to explain
how positive events can be continually delayedadgé multi-city study surveying tourists and resideshows that individuals

procrastinate visiting desirable city landmarks migézen unlimited time windows. This procrastinatiliowever, is reduced once
the window of opportunity is constrained. A secstubly provides evidence that temporal construakesfcontribute to this myopic

procrastination.

I won't think about you unless | need you: Thauigfice of money on social perception
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Mead, Nicole (Florida State University); Vohs, Kaen (University of Minnesota)

Building on recent research showing that moneydeadelf-sufficient behavior (Vohs, Mead, & Goo@606), the present research
tested whether and how money influences basic Isoognition. People reminded of money showed pooeeall for social
information, but not for non-social information lative to people not reminded of money (Study Bogte primed with money
were worse at perspective-taking than people notgut with money (Study 2). Offering a financial @mtive for accuracy improved
money participants’ perspective-taking, but a docieentive did not (Study 3). Thus, money leadstmcentric biases unless
sufficient motivation for accuracy is given.

(7C) Likelihood Judgments(8:45 — 10:15)

Outcome Dependency of Subjective Probability Esésna
Vosgerau, Joachim (Carnegie Mellon)

Do subjective probability estimates depend on titene of the outcome? In three studies, it is shthahthe stake in an outcome
(e.g. winning $5 or losing $5 if the outcome occuss no gain or loss if the outcome occurs) leadelevated probability
judgments. In study 1, stake in the outcome is shimelevate both subjective probabilities, thelitkood of the outcome occurring
and the likelihood of the outcome not occurringudyt 2 and 3 manipulate the mediating variable aodgectly. Aroused
participants are shown to give higher likelihoodgments for complementary outcomes than non-arquaseitipants.

Locus of control as a factor in gambler’s fallaaydshot-outcome effect
Hart, Stephanie S. (University of Houston-Cleard)ak evin, Irwin P. (University of lowa)

We investigate perceptions of randomness in chil@eto 10- years old) and adults. In a binaryich paradigm, children showed
positive recency (e.g., the “hot outcome” fallady).contrast to adults who showed negative recéaqy, the gambler’s fallacy).
We discuss developmental differences in locus aftrobas a contributing factor in the use of a ystar “switch” strategy, and
suggest future research to further test this hygsish

Within-Subject Preference Reversals and Order &ffiecDecisions from Experience
Ungemach, Christoph (University of Warwick); Steyvateil (University of Warwick); Chater, Nick (Umissity College London)

We investigated whether differences between dewsisade from descriptions and experience can benaabwithin participants.
150 subjects made choices between six pairs obidacproblems presented in a descriptive and aer@rgial format. Unlike

previous studies, the experienced probabilitiesewaatched exactly to the probabilities in the dpsons, so any differences
between formats cannot be ascribed to sampling.edroaddition, three order conditions were impéged but no order effects
were found. Preference reversals consistent wiilterweighting of small probabilities in decisiororfr experience were still
observed but cannot be explained by sampling errandersampling of rare events.

On the Determinants of the Psychological WeighthBare Events
Erev, Ido (Technion); Hertwig, Ralph (Univ. of BBs&churr, Amos (Hebrew Univ.)

Many important behavioral phenomena can be destebeonsequences of sub-optimal weighting ofegeats. Interestingly, the
direction of the deviations from optimal weightingries between experimental paradigms. Indicatéreverweighting rare events
have been observed in the study of decision-makimder risk and uncertainty, judgment, and react@aversive experiences.
Deviations in the opposite direction have been wleskin the study decisions from experience anagptual decisions. The
current paper reviews these findings and demoesttatat the direction of the deviations can beuwagtwith a simple model that
assumes reliance on small samples of availableasosn

(8A) Choice Setsand Choices(10:30 — 12:00)

Making a Difference: Expectation-Driven SeparatiorConsumer Choices
Carlson, Kurt A. (Duke University); Tal, Aner (Dukaiversity)

When decision makers lack prior knowledge of thailable choice options, their choice depends ekeyson the acquisition and
evaluation of option information. We find that ewehen decision makers lack option-specific knowkdfey have expectations
regarding the choice set as a whole which influgheechoice process. As the expected differenceénall quality between options
increases so does depth of search and informaistortibn to favor the tentatively leading optidrhese results are consistent with
the idea that the threshold decision makers nebdetach before making a choice depends on thegatations regarding the choice
set.

The Influence of Decision-Making Order on Consufrigkelihood to Buy
Gao, Leilei (Stanford University); Simonson, ltang@tanford University)

We contrast two perspectives on consumer decisioneps or order: (a) first deciding whether to aeoand then making a
selection from a choice set, (b) first making aestbn and then deciding whether to make any pseh#/e show that the two

orders systematically affect consumers’ likelihasfdmaking a purchase across a wide range of prablésenerally, when a

selection decision is made first, purchase likelthes mainly affected by the difficulty of compagimlternatives in a set; when a
buy/no-buy decision is made first, purchase lil@th is mainly affected by the overall features chaice set.

Decision Quicksands: Assortment Size, Justificatod Self-Control
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Berger, Jonah A. (Wharton); Sela, Aner (Stanfoldly, Wendy (UCLA)

Recent work has demonstrated how variety influemt@sce likelihood, but given that consumers endngking a selection, we
suggest assortment size may also influence thedfjgem they select. Specifically, because chupdietween a larger number of
options requires making more tradeoff comparisahspromotes greater reliance on reasons or juatibos for choice.
Consequently, we suggest that choosing from a dagjeof options will lead consumers to select@ptithat are easier to justify.
Four studies support this hypothesis and demoasdtrat assortment size influences the choice betwiee and virtue.

Not in my backyard: The influence of arbitrary bdaries on consumer choice
Galak, Jeff (New York University); Kruger, Justite(v York University); Rozin, Paul (University ohReylvania)

The present research suggests that symbolic bdeadarch as political borders act as psycholodiaffers. Participants in one
study were less troubled by the threat of contatiundrom a hypothetical nuclear power plant ifvias on the other side of a state
border (holding constant distance), and consunmeasiother study were less likely to travel to dudl store if they had to cross a
town border in the process. Just as symbolic adiomecan convey the feeling of contamination (Mesaand Fitzsimons, 2007,
Rozin and Nemeroff, 2002), so too can symbolicatisection serve as a psychological buffer.

(8B) Trust (10:30 — 12:00)

The comparative advantage of procedural legitimacsocial dilemmas
Gaissmaier, Wolfgang (Max Planck Institute for Huni2evelopment, Berlin); Tontrup, Stephan (Max Plaimstitute for Research
on Collective Goods, Bonn)

The legitimacy of procedures could be an importatérminant of people’s willingness to cooperatsdaial dilemma situations. In
a public goods game, we manipulated procedurdihegty by either allowing people to vote on a datutes or to give them rules
other people voted for exogenously. Although garneotetically, this should make no difference, wepet that it does
psychologically, with voting resulting in higherrnmitment. As hypothesized, average contributiorthéopublic good were much
higher in the voting than in the control conditi@3.2% vs. 58.5%), independent of the actual ouécofithe voting procedure.

Searching for Privacy in all the Wrong Places: A&é@oral economics perspective on individual conder privacy
John, Leslie (Carnegie Mellon University); Acquihlessandro (Carnegie Mellon University); Loeweist George (Carnegie
Mellon University)

Willingness to disclose private information wageesin three survey-based experiments. The fiditated a paradoxical effect of
reassurance: substantive assurances of confidgnti@ckfired, making individuals less likely to rad to having engaged in
sensitive behaviors. The second study examinedhtpact of overt versus covert inquiries about dergsbehaviors. Participants
were most likely to reveal incriminating informaitian the covert conditions, in which admissions xad “feel” like disclosure. A
third study revealed an effect of question ordedmstlosure. Disclosure is likely to depend on demange of motives, not all of
which are normatively appropriate.

Trusting Or Not Trusting One’s Feelings In UltimatGames
Pham, Michel Tuan (Columbia University); Stephemgrdw (Columbia University)

Four experiments show that, compared to lower frugine’s feelings, (1) higher trust in one’s fagk results in less generous
offers in ultimatum games, (2) especially in thetatior version of the game. Higher trust in oneislihgs also results in (3) greater
rejection of unfair offers, but equivalent accegof fair offers. The findings are not driven bffetences in perceptions of what
players see as “fair” divisions under high versws trust of feelings. Rather, players with highstrin their feelings appear play the
game as if they represented it in a more literstitan.

Don’t Get Mad, Get Even: On Consumers’ Revenge
Gneezy, Ayelet (Rady, UC San Diego); Ariely, auke)

Data from three field studies show that when andpgensumers will revenge; take direct actionsdmrrect” matters even at the
cost of behaving in a dishonest manner. We furtest the roles of an apology, and that of a pradeggent distinction, in
mitigating, and aggravating the tendency for reeeng

(8C) Multiple Opinions (10:30 — 12:00)

The cost and benefit of independent opinions: GmgHess confident in one’s more accurate judgments
Yaniv, llan (Hebrew University of Jerusalem); Ciers, Shoham (Hebrew University of Jerusalem); Miskg, Maxim (Hebrew
University of Jerusalem)

A DM polls others’ opinions and finds they highlgrae with each other. Should this increase hefidemce in her final decision?
Our experiments shed light on a puzzling phenomensloereby high intercorrelations among opinions éase confidence and
decrease validity. Participants made more accyuatgments on the basis of independent opinions,thmey reported greater
confidence in judgments based on dependent (ag)eepinions. Paradoxically, they were more confide their less accurate
estimates, although they were aware of the natbisampling of the opinions on each trial. The imgtions for sampling of
opinions in decision making are considered.

Ironic Effects of Personalized Product Recommendaton Subjective Consumer Decision Outcomes
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Haubl, Gerald (University of Alberta); Dellaert, Bedict G. C. (Erasmus University Rotterdam); Uséyrat (University of
Alberta)

Personalized product recommendations are a fordeasion assistance, provided either by a humaisad(realtor, salesperson,
etc.) or a computer-based decision aid, designédkttify the most attractive available alternasil@sed on an understanding of a
consumer's preference. We argue that personaliegedmmendations can have opposing effects on dlgeend subjective
decision outcomes. While such assistance enablessimers to make objectively better choices, ildeio reduce their satisfaction
with the chosen alternatives. In a series of arpmts, we demonstrate the proposed ironic effexftspersonalized
recommendations on subjective decision outcome®gawhine the psychological mechanism underlying phienomenon.

Are we wise about the “wisdom of crowds™?
Mannes, Albert E. (Duke University)

An aggregated group judgment is frequently moreurate than that of the group’s average member. féggsarch examines
whether this “wisdom of crowds” is appreciated dydersons when offered a group judgment as amdltr own. In two studies,
participants made a categorical distinction betwirdividual and group judgments, placing more weigthe latter when forming
or revising their own. Their judgment policies, fewer, were insensitive to group size and underpedd a simple, weighted-
averaging policy. In a third study, participantsreveensitive to group size manipulated within-scibjbut again made insufficient
use of group advice.

Why are Experts Correlated? Decomposing CorrelaiBetween Judges.
Broomell, Stephen (University of lllinois at Urba@dampaign); Budescu, David V. (University of tis at Urbana-Champaign)

We derive an analytic model of the inter-expertr@ation as a function of five underlying factoriter-cue correlation and the
number of cues capture our assumptions about tieoement of the decision, while similarity in tnémg, differentiations in cue
use, and accuracy describe assumptions aboutdfegu We study the relative importance of, anefiatations between, these five
factors with respect to inter-judge correlationesRlts highlight the centrality of the inter-cueretation. We also address a variety
of practical questions. For example, we find thiditional judges increase efficacy at a greater tizn additional cues.
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2007 SJDM Conference
POSTER TITLES LISTED BY SESSION

Session #1 w/ Continental BreakfagiSunday, 8:30- 10:30am, Long Beach Convention &€efitrand Ballroom)

(1) When Unfairness doesn’t Matter: The Role ofcOuite and Attribution in Unfair Distributions
Ma, Jingjing (UCLA Anderson)

(2) Affect, risk and future optimism after the t@om disaster
Vastfjall, Daniel (Decision Research, Eugene, G®R}ers, Ellen (Decision Research, Eugene, OR)j&IBaul (Decision
Research, Eugene, OR)

(3) Back to valence: Process-tracing evidence hieglonic tone, not certainty appraisal drives tHfeafof emotion on decision
making

Bachkirov, Alexandre (Leeds University BusinessdtiiUK), Mazoon College (Oman)); Maule, John (Leé&thiversity Business
School (UK))

(4) The role of affective reactions on investmaision-making
Rubaltelli, Enrico (University of Padova); Pasi@iacomo (University of Venice); Rumiati, Rino (Ueisity of Padova); Slovic,
Paul (Decision Research)

(5) When anger yields financial rewards
Litvak, Paul (Carnegie mellon University); Lerngennifer (Harvard University)

(6) Feeling Good Enough to Do Wrong: The Role ofdVildentity in Moral Behavior
Sachdeva, Sonya (Northwestern University); Medioud@das L. (Northwestern University)

(7) On the Generality of Emotion effect on ScopesiBieity
Gong, Min (University of Pennsylvania); Baron, Jibaa (University of Pennsylvania)

(8) Friend or Foe: The effect of implicit trustwhiriess judgments in social decision-making.
Van ‘t Wout, Mascha (NDSL, University of Arizong8anfey, Alan G. (NDSL, University of Arizona)

(9) The influence of mood on decision making iretfiag adult
Carpenter, Stephanie M. (University of Oregon)ePgtEllen (Decision Research and University ofgong; Vastfjall, Daniel
(Goteborg University and Decision Research); I#dice M. (Cornell University)

(10) Charitable Giving: How Ego-Threats Impact Dtinas of Time and Money
Duclos, Rod (University of North Carolina); Jim Betin (Duke University); Paul Bloom (Duke Univer3jtal Zauberman
(University of Pennsylvania)

(11) Affective Decision Making in Consumer Choice
Hafenbradl, Sebastian (HEC Lausanne); HoffragactJl(HEC Lausanne); White, Chris M. (HEC Lausann

(12) Involuntary Switching Behavior in Restricteddsion Environments
Ozcan, Timucin (University of Rhode Island)

(13) Knowing, feeling and thinking about it: A cdtgre-affective model of preference construction
Trujillo, Carlos A. (Universidad de los Andes, Sohof Management)

(14) Decisions About Objects: Influences of CognitiPersonality and Psychpathology
Preston, Stephanie (University of Michigan)

(15) Individual strategy preferences for intuitiand deliberation and decisional fit
Betsch, Cornelia (Erfurt, Germany); Kunz, Justugl&na, Germany)

(16) Emotional and cognitive processes of decismaking in the lowa Gambling Task
Beck, Brianna (Scripps College); Wood, Stacey ($xziCollege)

(17) Persuasive and Comforting Consistency: Actahility and Affective Functions of Coherence ShiftDecision Making
Chen, Lydia L. (University of Michigan); Yates,krank (University of Michigan)

(18) The Role of Implied Socio-Economic Advantageaactions of Outrage and Blame
Krosch, Amy R. (Columbia University); Moore, Colte€. (University of Wisconsin-Madison)

(19) A Falling in Love Heuristic? An Exploration ifate Choice Determinates
Burke, Monica (University of West Florida); SchreidSandra (University of South Florida)

(20) Retrospective evaluation of stories: Is it Wau remember that counts?
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Poirier, Marie (City University); Hasic, Majda (@itUniversity); Aldrovandi, Sylvio (City University)

(21) Beauty and folly: a study of risk and bengéitceptions in online dating profiles
Krishnamurti, Tamar (Carnegie Mellon Universitowns, Julie (Carnegie Mellon University)

(22) Hide or seek: The motivational processes likHitisions to avoid or pursue counter-attitudimfbrmation
Walker-Smith, Katherine Z. (Carnegie Mellon Uniugns Loewenstein, George (Carnegie Mellon Univgsi

(23) Affective forecasting can change decision bigha
Angott, Andrea M. (University of Michigan); Yates, Frank (University of Michigan)

(24) Acting without thinking: Rage, rashness, amlahevaluation
Inbar, Yoel (Cornell University); Critcher, Clayt¢@ornell University)

(25) Happiness Pump: The Impact of Similarity &cdessibility of Past Experiences on Current Happmn
Zhang, Yan (University of Chicago); Hsee, Chris i{idnsity of Chicago)

(26) Two Routes to the Perception of Need: Theabtdfective and deliberative information procegsin pro-social behavior.
Dickert, Stephan (University of Oregon; DecisiorsBarch); Sagara, Namika (University of Oregon; Bleni Research); Peters,
Ellen (Decision Research; University of Oregonpvit, Paul (Decision Research; University of Orégon

(27) Psychophysical Judgments Before, During, Affew the Time of Judgment Interacts with Magnitadd Context Sensitivity.
Hoffman, Moshe (University of Chicago); Hsee, Cltimiversity of Chicago); Myrseth, Kristian (Unisty of Chicago)

(28) Strategic perspective-taking: When wearingethshoes makes you smarter
Li, Ye (University of Chicago, GSB); Hastie, Reldr(iversity of Chicago, GSB)

(29) Bargaining with Time
Nakazawa, Fusae (Universidad Nacional Autonoma éeidd); Bouzas, Arturo (Universidad Nacional Autéreode México)

(30) Film Rentals and Procrastination: A Studyrgertemporal Reversals in Preferences and Intrapeal Conflict
Milkman, Katherine L. (Harvard University); Rogefi®dd (Harvard University); Bazerman, Max H. (Ha/&niversity)

(31) Norms and Contributions: A field experimenpiblic library fundraising
Krupka, Erin (IZA); Croson, Rachel (Univ. of TexasDallas)

(32) Distortion of Payoffs and Probabilities in Mix Monetary Gambles
DeKay, Michael L. (The Ohio State University); S¢oieric R. (Wake Forest University)

(33) Modeling the Effects of Reference Point Depend and Loss Aversion on Supplier Selection
Feng, Tianjun (University of California, Irvine);eller, L. Robin (University of California, Irvine)

(34) The psychological representation of corponeesonality
Otto, Philipp (UCL); Chater, Nick (UCL); Stott, Hen(Decision Technology)

(35) The impact of participation and beneficiar@sthe decision to cooperate
Wahl, Ingrid (University of Vienna); MuehlbachetteShan (University of Vienna); Kirchler, Erich (Weirsity of Vienna)

(36) Comparing the decision field theory with tmegmrtional difference model for decisions undeskri
Scheibehenne, Benjamin (Max Planck Institute fomdn Development, Berlin); Rieskamp, Jorg (Max Ftdnstitute for Human
Development, Berlin); Gonzalez-Vallejo, Claudia {®@Btate University, Athens)

(37) The Long and Short of Temptations and DeciMaking
Magen, Eran (Stanford University); Newman, Frank(Stanford University); Torrance, Tina M. (Stanfdddiversity); Gross,
James J. (Stanford University)

(38) Getting Ourselves Togethérhe cybernetic process model of self-control
Magen, Eran (Stanford University); Gross, JaméStanford University)

(39) The Trust Allocator Game: Observing the EffedtCredible Signaling on Trust-Based CooperaiioByads
Wood, Alison M. (Princeton University); Murphy, Ry®. (Columbia University)

(40) Field and Lab Equilibration in the Poisson LIUBame

Ostling, Robert (Department of Economics, Stockh8lechool of Economics); Wang, Joseph Tao-yi (Dividior the Humanities
and Social Sciences, Caltech); Camerer, Colin Wigion for the Humanities and Social Sciencestézhl); Chou, Eileen Y.
(Management and Organization, Kellogg School of dMpment)

(41) Patience Auctions: Using Novel Auction Meckanrs to Elicit Discount Rates Under Time or Monegnking
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Olivola, Christopher Y. (Princeton University); W@arStephanie W. (Princeton University)

(42) Fractionating masculinity: Effects of dominarend systemising on Ultimatum Game behaviour
Reimers, Stian (University College London); Harvisligel (University College London); Chater, Nickr{iversity College London)

(43) The Goal-Gradient Explanation of EscalatiorGafmmitment
Ting, Hsuchi (University of Maryland, College ParWallsten, Thomas (University of Maryland, Colle@ark)

(44) Excess entry: the roles of judgmental faliijpiand overconfidence.
Hogarth, Robin (ICREA & Universitat Pompeu Fabrard&lona, Spain); Karelaia, Natalia (HEC Univerdiéd_ausanne,
Lausanne, Switzerland)

(45) Individual rationality and social rationality-ogical thinking and the ultimatum game
Nakamura, Kuninori (JSPS/Tokyo Institute of Teclogg); Yamagishi, Kimihiko (Tokyo Institute of Tecbiogy)

(46) Effects of Consistent and Accurate PredictioinStock Prices on Herding in a Simulated Finahblarket
Andersson, Maria A. (Goteborg University, DepartingfrPsychology); Hedesstrom, Martin T. (Goteborgudrsity, Department
of Psychology); Garling, Tommy (Géteborg UniversiDepartment of Psychology)

(47) A Race to the Finish: Coming Close to FundsRg Goals Increases the Rate of Donation
Cryder, Cynthia E. (Carnegie Mellon University);dwenstein, George (Carnegie Mellon University) ff@ah, Howard (Carnegie
Mellon University)

(48) Signaling and Cooperation in Social Dilemmas
Abele, Susanne (Miami University); Stasser, GafMami University)

(49) The Relationship between Risky and Delayedsbes: A Model Comparison Approach
Bishara, Anthony J. (Indiana University); Busemeyerome R. (Indiana University); Ahn, Woo Y.dilana University); Kim,
Woojae (Indiana University); Stout, Julie C. (kuga University)

(50) The Houston Retirement Project-A Progress Repo
Rude, Dale (U of Houston); Epstein, David (U of Idtmn)

(51) Context Effects in the Moral Domain
liev, Rumen (Northwestern University); Medin, Déag (Northwestern University)

(52) Cross-Category Consideration Depends on Pdggieal Distance
Spiller, Stephen A. (Duke University); Lynch Johd G. (Duke University)

(53) When and Where Defaults Are Chosen
Crow, Janis (Kansas State University)

(54) Think, Blink or Sleep on it? The impact of mofithought on decision making.
Newell, Ben (University of New South Wales); Cheudgremy (University of New South Wales); Wong, Kkwéo (University of
New South Wales)

(55) Too Much Choice: Older Adults’ Decision MakiRglated to Medicare Part D
Tanius, Betty E. (Claremont Graduate Universitygdtf, Stacey (Scripps College); Hanoch, Yaniv (PiythpUK); Rice, Thomas
(University of California, Los Angeles); Ly, Martan(Scripps College); Horn, Laurel

(56) Choice as a Means versus an End
Choi, Jinhee (University of Chicago); Fishbach, lsy€¢University of Chicago)

(57) I'll Have the Ice Cream Soon and the Vegethbkter: Decreasing Impatience over Time in On{Brecery Orders
Rogers, Todd (Harvard Business School); Milkmarthkane L. (Harvard Business School); Bazerman, MagHarvard Business
School)

(58) Decoy Effects in Romantic Partner Selection
Pettibone, Jonathan (Southern lllinois Universityardsville)

(59) How Chinese Consumers Choose between Hedodit#itarian Products
Ma, Xinxin (Central University for Nationalities)la, Jingjing (UCLA Anderson); Zhang, Li (Peking Warsity)

(60) Moderators of Choice Preference: An ArchivesiTof Implicit Egotism
Kleyman, Kerry S. (University of Nevada, Reno); Keaimeier, Markus (University of Nevada, Reno)

(61) Money and Fame: Vividness Effects in the Mali@asketball Association
Wang, Long (Northwestern University)

(62) Unwilling to initiate or willing to avoid thdecision process: A two-dimensional model predictiacision process avoidance
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McNeill, llona M. (Universiteit van Amsterdam); Nitpd, Bernard A. (Universiteit van Amsterdam); Hguaaf, Michel J. J.
(Universiteit van Amsterdam); De Dreu, Carsten K. {niversiteit van Amsterdam)

(63) The self as heuristic: The interaction of gthmitials and decision importance in job applicais and Major League Baseball
Hetts, John J. (Washington University); Gilberiz&beth (Washington University); Kahntroff, Jeff §8hington University)

(64) The benefits of unconscious thought in feataiching comparison
Rim, Hye Bin (Yonsei University); Lee, Hana (Yons&hiiversity); Park, So Ri (Yonsei University); Sot¥oung Woo (Yonsei
University)

(65) Is it appropriate to kill unarmed civilians imar? The impact of obedience on undergraduatesponses to moral scenarios
Schueller, Stephen M. (University of Pennsylvaniayawickreme, Nuwan (University of Pennsylvanitelson, Ben (University
of Pennsylvania)

(66) So many men, so little time: How people choasies in the modern world
Lenton, Alison (University of Edinburgh)

(67) The psychology of vaccination and the app&&al@0%"
Li, Meng (Rutgers University); Chapman, Gretchent@fers University); Thomas, Dave (Yale Universigplvani, Alison (Yale
University)

(68) Taking Risks to Have Fun: A Reversal of Logg#on in Leisure-Oriented Choice
Hur, Taekyun (Korea University); Cho, Ja Ee (Kodzaversity); Namkoong, Jae Eun (Korea UniversiBpese, Neal, J.
(University of lllinois)

(69) Cognitive and Socio-Affective Processes inddghoices among Two-Outcome Lotteries
Mukherjee, Moumita (University of South FloridaxHeider, Sandra L. (University of South Florida)

(70) Gain-Loss Seperability in Certainty Equivakenf Mixed Gambles
Budescu, David V. (University of lllinois at Urbas@hampaign); Templin, Sara E. (Georgia Center fssessment, University of
Georgia)

(71) Neuroimaging of multiple forms of risk
Weber, Bethany (Duke University); Huettel, Scotuk® University)

(72) On the Folly of Rewarding A+, While Only NeedA: The Tradeoff between Jacks of All TradesMasters of One in the
NBA
Wang, Long (Northwestern University); Brett, JeadhéNorthwestern University); Murnighan, J. KeitRdrthwestern University)

(73) Neural Correlates of Wins and Losses durireg@eorgia Gambling Task in Pathological and Nonkeédgical Gamblers: An
MEG Examination

Goodie, Adam S. (University of Georgia); Clemeztt A. (University of Georgia); Camchong, Jazn{idniversity of Georgia);
Krusemark, Elizabeth (University of Georgia); Yguiana L. (University of Georgia); McDowell, Jefer E. (University of
Georgia)

(74) Offering chemotherapy and hospice jointly: Gokition to hospice underuse among lung canceepit
Salz, Talya (University of North Carolina at Chapkl); Brewer, Noel T. (University of North Carola at Chapel Hill)

(75) The psychology of the fluency heuristic: Ditedences in fluency make us smart?
Herzog, Stefan (University of Basel); Hertwig, Ralniversity of Basel)

(76) Abstract Mental Construals Promote AdoptioiCofinteractive Self-Control Strategies.
Roberts, Joseph C. (The Ohio State University)it&ugentaro (The Ohio State University)

(77) How Does Experience and Inference Impact Dmts®
Gilino, Timothy (Auburn University); Franco-Watkindna (Auburn University); Pleskac, Tim (Michigata® University)

(78) Feedback Engenders Underweighting of Smalb&bdities in Decisions from Description
Jessup, Ryan K. (Indiana University)

(79) Judgments and choices between alternativésmaral consequences
Tyszka, Tadeusz (Center for Economic Psychologylzerision Making, Warsaw); Zaleskiewicz, Tomasz (¥¢&v School of
Social Psychology)

(80) Decisions from experience: The effect of d@mimparison on risk-taking judgments
Lee, Jae In (Yonsei University); Sohn, Young Woarf¥ei University)

(81) The Effect of Juror Ethnicity on Judgments Bedceptions of Courtroom Testimony
Tomlinson, Tracy D. (University of Maryland, ColledPark); Dougherty, Michael R.P (University of Maryd, College Park)
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(82) Streak biases and decision making: the impaeaf perceived mechanism
Cox, Cecilia R. (University of Sydney); Burns, BeuD. (University of Sydney)

(83) Overestimating Consumers’ Sensitivity to Pkiegiations
Shen, Luxi (Fudan University); Hsee, Chris (Univigref Chicago)

(84) The Effect of Price Volatility on Decision Niadx
Pirouz, Dante (University of California, Irvine)

(85) Competing Buyers and the Valuation of Products
Schmid, Christian (University of Alberta); Haubleld (University of Alberta)

(86) Identifying Decision Strategies in a Consu@hpice Situation
Reisen, Nils (University of Lausanne, Faculty osBess and Economics); Hoffrage, U. (Universityafisanne, Faculty of
Business and Economics)

(87) Parochialism in the Marketplace
Szymanska, Ewa J. (University of Pennsylvania) pBadonathan (University of Pennsylvania)

(88) When is Difficult Planning Good Planning? Tihgact of Planning Difficulty on Optimistic Prediat Bias
Min, Kyeong Sam (University of South Dakota); Arketal R. (The Ohio State University)

(89) From Thrift Stores to Cheap Old Lawyers: A tidDimensional Association Approach to Sequenti@ah€imer Judgments
Sleeth-Keppler, David (Stanford University); Wheel®. Christian (Stanford University)

(90) Processing Graphical Information: Perceptuldions of Risk and Return
Raghubir, Priya (UC Berkeley); Das, Sanjiv (Sank@&University)

(91) Taking Statistics Courses May Increase Usganfiple Size Information
Obrecht, Natalie A. (Rutgers University); Chapm@netchen B. (Rutgers University); Gelman, Rochelt@®rs University)

(92) How complex decision rules can impede behadberence
Mata, Jutta (Max Planck Institute for Human Devehemt); Todd, Peter M. (Indiana University Bloomiowgjt; Lippke, Sonia (Freie
Universitaet Berlin)

(93) Planning to use it everyday: Optimistic preitios about holiday gifts
Vietri, Jeffrey T. (Rutgers, The State UniversifyNew Jersey); Schwartz, Janet (Princeton Univgrsithapman, Gretchen B.
(Rutgers, The State University of New Jersey)

(94) The impact of purchase frequency of goods stithle vs. enhanced prices on perceived inflation
Huber, Odilo W. (Deparment of Psychology, Univisrsf Fribourg, Switzerland)

(95) Asmmetric Disconfirmation In Managerial Beliebout Employee Motivation
Markle, Alex (The Stern School of Business, NewRrbiniversity)

(96) The role of the Attractiveness of the Stinmulhe Sunk Cost Effect in Children

Sala, Valentina (University of Milan - Bicocca);$3arini, Gabriella (University of Milan - Bicoccajtacchi, Laura (University of
Milan - Bicocca); Bagassi, Maria (University of Mil - Bicocca); D’Addario, Marco (University of Mila Bicocca)
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Session #2 with Cash BafSunday, 5:15- 7:15pm, Long Beach Convention Ge@eand Ballroom)

(1) The Effect of Risk on Moral Cognition
Hudspeth, Christopher (University of South Floriddghneider, Sandra (University of South Florid@@cker, Nathaniel (University
of South Florida)

(2) The role of egocentrism in judgmental biasesoicial comparison
ENDO, Yumi (Kansai University)

(3) Cognitive modeling analysis of gambling tasksasuring stable traits or just mimicry?
Ahn, Woo Young (Indiana University, Bloomington)ug&meyer, Jerome R. (Indiana University, Bloomingt&tout, Julie C.
(Indiana University, Bloomington)

(4) ‘Using the same processes, but different valu@&@ecision-making strategies of cancer patient&Sermany and the USA
Wegwarth, Odette (Max Planck Institute for Humarv&@epment, Berlin, Germany)

(5) The Effect of Belief in Implicit AssumptionBreluation of the Enthymeme.
Tanaka, Yuuko. (Kyoto University); Kusumi, Takagkioto University)

(6) Comparing Policy Use by those who Draft andsthwho Coach in the NBA
Young, Michael E (Southern lllinois University ati®ondale)

(7) Decision Making with Prostate Cancer
Simon, Jay (The Paul Merage School of Businessirid@e)

(8) A critical analysis on pseudodiagnosticity
D’Addario, Marco (University of Milano-Bicocca); Mahi, Laura (University of Milano-Bicocca); Bagaddiaria (University of
Milano-Bicocca); Passerini, Gabriella (UniversifyMilano-Bicocca); Sala, Valentina (University ofilsiho-Bicocca)

(9) Modeling Decision Situations with Spatially-Yirg Attributes
Keller, L. Robin (Univ. of Calif., Irvine); Kirkwod, Craig (Arizona State Univ.); Simon, Jay (Uraf/Calif., Irvine)

(10) Consumer usage of positive and negative cuestoemiews in online decision making tasks
Willemsen, Martijn C. (Eindhoven University of Tealogy)

(11) Strategies for estimation: When do estimatfotiew an exemplar-based versus a rule-based tivgrprocess?
von Helversen, Bettina (Max Planck Institute fomian Development); Rieskamp, Jorg (Max Planck lutstifor Human
Development)

(12) The Gambler's Fallacy and the Hot Hand: Trag@ees and Long-Run Probabilities
Decker, Nathaniel (University of South Florida)h8eider, Sandra (University of South Florida)

(13) How memory limits strategy selection: Therfltyeheuristic
Marewski, Julian N. (Max Planck Institute for HumBavelopment); Schooler, Lael J. (Max Planck lngtitfor Human
Development)

(14) Manipulating the Reasons for Optimism: Revey8ias by Shifting Consequences
Armor, David A. (San Diego State University); Satk@&aron M. (University of Chicago GSB)

(15) Intuited Consequences of Prediction Biasesthanl Effects on Unrealistic Optimism
Sackett, Aaron M. (University of Chicago GSB); Anmbavid A. (San Diego State University)

(16) Resolving ethical dilemmas: Exploring the rofenoral principles
Blais, Ann-Renee (Defence R& D Canada Toronto);rijpson, Megan (Defence R& D Canada Toronto)

(17) Mechanisms of Superior Judgment Under UnaetifaRational Choices from Simple Heuristics anddelrative Strategies
Cokely, Edward T. (Max Planck Institute for Humaavelopment); Kelley, Colleen M. (Florida State Usnisity)

(18) Evidential Reasoning in Teacher Assessment
Recesso, Arthur (Learning & Performance Support Ldbiversity of Georgia); Templin, Sara E. (Gear@enter for Assessment,
University of Georgia); Ekici, Celil (Learning & Fermance Support Lab., University of Georgia); €ohAllan (Georgia Center

(19) The effect of information distribution on t@mmunication of magnitude judgment
Qian, Jing (Max Planck Institute for Human Devel@mt); Olsson, Henrik (Max Planck Institute for Humaevelopment)

(20) Scientific objectivity: Everyone’s imaginarehd
Wintle, Bonnie C. (University of Melbourne); Fidjdfiona (University of Melbourne); Burgman, Markr(iMersity of Melbourne)

(21) Fishing for the right words: Human foraginghaior in external and internal search tasks

53



2007 SJDM Conference page 54

Wilke, Andreas (UCLA Anthropology); Todd, Peter [fhdiana University); Hutchinson, John M.C. (MaxaRtk Institute for
Human Development)

(22) Ratings of Physicians Relying on Experts \eRysicians Relying on Decision Aids
Probst, C. Adam (Wichita State University); Shafféictoria (Wichita State University); Lambdin, Gles (Wichita State
University); Arkes, Hal (Ohio State University); Bl@wv, Mitchell (Ohio State University)

(23) Similarity and Temporal Distance
Day, Samuel B. (Northwestern Univeristy); Bart&®sniel M. (University of Chicago)

(24) Framing in Text Ads: Preferences for Gramman&ures Depending on Valence of Information
Nelson, Noelle M. (University of Minnesota); Malkdgelin A. (University of Minnesota)

(25) Part-Set Cuing in Option Generation
Del Missier, F. (University of Trieste); Terpini, @Jniversity of Trieste); Gerbino, W. (Universit§ Trieste)

(26) How the ‘400 people not saved’ matter: Proesdsehind the framing effect
Schulte-Mecklenbeck, Michael (University of Bergeldyihberger, Anton (University of Salzburg)

(27) Use of heuristics, the influence of emotiams| the effects of framing on decisions about dknchange and food safety
Soane, Emma (Kingston Business School)

(28) When a Negotiation is About Price, Selling Fftomotion and Buying Fits Prevention
Appelt, Kirstin C. (Columbia University); Higging,. Tory (Columbia University)

(29) Earwitness misinterpretations: Top-down biaskauditory evidence.
Lange, Nick D. (University of Oklahoma); ThomasgRP. (University of Oklahoma); Dana, Jason (Ursitg of Pennsylvania);
Dawes, Robyn (Carnegie Mellon University)

(30) Bad advice alters choice in the probabilist@ection task
Doll, Bradley B. (NDSL / ARG, Psychology, Univenrsitf Arizona); Frank, Michael J. (LNCC, Psychologniversity of Arizona);
Sanfey, Alan G. (NDSL, Psychology, University ofiZama); Jacobs, W. Jake (ARG, Psychology, UniversitArizona)

(31) Interval judgments when variability is reahf case of statistical replication
Lai, Jerry (La Trobe University, Melbourne AustegliFidler, Fiona (La Trobe University, Melbournasralia); Cumming, Geoff
(La Trobe University, Melbourne Australia)

(32) Evaluating experts’ interval judgments
McBride, Marissa (University of Melbourne, Austagli Burgman, Mark (University of Melbourne, Ausiajl

(33) Decision Making Style as a Predictor of Degies
Zarnoth, Paul (Saint Mary’s College of Californi&ygimuth, John W. (Saint Mary’'s College of Califiar); Pope, Jenna E. (Saint
Mary's College of California); Rodriguez, Megar($aint Mary’'s College of California)

(34) Dynamic interactions in medical decision mgkim Emergency Departments
Guglielmetti, Chiara (State University of Milan)jl&di, Silvia (State University of Milan); Pravetii, Gabriella (State University
of Milan); Vago, Gianluca (State University of Mila

(35) Effects of Motivational Orientation on Decisiblaking in Virtual Teams
Melchior, Stefan N. (University of Rostock); Nerdar, Friedemann W. (University of Rostock)

(36) Citizens’ conceptions of their duty
Baron, Jonathan (University of Pennsylvania)

(37) What goes up must come down: Cognitive, emabgnd contextual accounts of trend dampinguiofigjimental forecasting
Harvey, Nigel (University College London); ReimeBian (University College London)

(38) The information bias in medical decision mgkin
Pravettoni, Gabriella (University of Milan); Lucetri, Claudio (University of Milan); Leotta, SalvagoNuccio (University of
Milan); Vago, Gianluca (University of Milan)

(39) The Superset Bias
Peterson, Nathanial R (Carnegie Mellon); Dawes,yRd (Carnegie Mellon)

(40) Compensatory selection among noncompensaioly. tReevaluating the nature of fast and frugalr®tics
Hochman, Guy (Technion - Israel Institute of Tedbgy); Ayal, Shahar (Duke University)

(41) Numeracy and Natural Frequencies in BayesiaasRning
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Liu, Jingjin (Rutgers University); Chapman, Gretali (Rutgers University)

(42) How to mislead without lying: Selective praadon of results
Silverman, Gabriel K. (Carnegie Mellon Universitfnderson, Britta (American College of Obstetric@a@ Gynecologists);
Loewenstein, George (Carnegie Mellon Universityjitiérg, Stanley (American College of Obstetrici@n@ynecologists);
Shulkin, Jay (American College of Obstetricians §n€cologists)

(43) Trait Transference in Reputation Markets
Sivanathan, N (Kellogg School of Management - Noes$tern University)

(44) Memory and Judgment Bias in Retrospectiveluzatans
Aldrovandi, Silvio (City University, London (UK)Poirier, Marie (City University, London (UK)); Ayt Peter (City University,
London (UK))

(45) Information search and outcome focus in médieaisions from experience
Pachur, Thorsten (University of Basel); Riepl, R&t{University of Basel)

(46) My loss is your loss...but only if | say so:d asersion and the effect of motivational biases
Wilson, Robyn S. (The Ohio State University); Anvdoseph L. (Michigan State University); Arkes, IRal(The Ohio State
University)

(47) A study of the conjunction fallacy using anlegically representative design were the represveness heuristic can not be
applied.
Nilsson, Hakan (Department of psychology, Uppsalaarsity.); Winman, Anders (Department of psyclygloUppsala university.)

(48) Most People are Above-Average, Sometimes
Roy, Michael M. (Elizabethtown College)

(49) Why does the base rate appear to be negledted 2quiprobability hypothesis
Hattori, Masasi (Ritsumeikan Univ); Nishida, Yutakasaka Univ)

(50) Metacognitive processing in different typesests
de Carvalho F., Moises K. (Kyoto University); Isolddiyoshi (Meiji University)

(51) A critical meta-analytic perspective of themgnents of the Lens Model Equation in judgmenieaement
Kaufmann, Esther (University of Mannheim, Germai8jfidahl, Lars (University of Lund, Sweden); Athaau, James A
(University of Technology, Sydney); Wittmann, Werhé. (University of Mannheim, Germany)

(52) How an Assessment Orientation Produces Oveeciion in Negotiation
Zi, Xou (Columbia University); Appelt, Kirstin CCplumbia University); Higgins, E. Tory (Columbia Wersity)

(53) Individual differences in the reliance on b&knd logic across multiple reasoning domains.
Martin, Nadia (University of Waterloo); Fugelsadgnathan A. (University of Waterloo)

(54) Consumer Perceptions of Intelligence Forecasts
Dieckmann, Nathan F (Decision Research & Univerdt@regon); Mauro, Robert (Decision Research &idrsity of Oregon);
Slovic, Paul (Decision Research & University of Goe)

(55) Strength of Handedness and Sunk Cost
Westfall, Jonathan E. (The University of Toled@sger, J.D. (The University of Toledo)

(56) Authoritarianism, social dominance orientati@md perceptions of threat in predicting judgmesftsupport for the policy of
preemption
Dunwoody, Philip T. (Juniata College); Plane, Derini (Juniata College); Rice, Devin (Stony Brookiwgmsity)

(57) The Changing of an Occupied Mind: Belief Atjient under Divided Attention
Harbison, J. Isaiah (University of Maryland); Doegty, Michael R. (University of Maryland)

(58) Differences in the subjective utility of gaassa function of mindfulness
Young, Diana L. (University of Georgia); Lakey, @h, (University of Georgia); Goodie, Adam S. (Usmisity of Georgia)

(59) Repeated trust interactions with non-randontamag protocols
Murphy, Ryan O. (Columbia University); Rapoport, Aom (University of Arizona)

(60) Similarity in intertemporal choice: an outcorued process approach
Stevens, Jeffrey R. (Max Planck Institute for Hurbavelopment)

(61) Tethered by tense: “Reality checks” constnagtrospection more than prospection
Kane, Joanne E. (University of Colorado, Bould¥gn Boven, Leaf (Cornell University); McGraw, A.tee(University of
Colorado, Boulder)
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(62) The Incongruence between Jurors’ Probabilitggments and their Verdicts
Arkes, Hal R. (Ohio State University); Mayes, Ryan(Ohio State University); Shoots-Rinehard, BnigtéOhio State University);
Sleesman, Dustin J. (Ohio State University)

(63) A change in medical risk perception over tneaht stages of blood cancer patients
Hirahara, Norimichi (Grad. Sch. of Decis. Sci. &he Tokyo Inst. of Technology); Yamagishi, KimibikGrad. Sch. of Decis. Sci.
& Tech., Tokyo Inst. of Technology)

(64) The Dynamics of Aging and Disease Risk Retiogni
Finucane, Melissa L. (Kaiser Permanente Centdréalth Research, Hawai'i); Williams, Andrew E (Kaifermanente Center for
Health Research, Hawai'i)

(65) The Great Between-Subjects Assumption
Lambdin, Charles (Wichita State University); Shafféictoria (Wichita State University)

(66) Covariance analysis of the hard-easy effect
Merkle, Edgar C. (Wichita State University)

(67) The overweighting of rare events in decisiipos) experience
Haberstroh, Susanne (University of Osnabriick, Geyjn&odrner, Dorothee (University of Osnabriick, any)

(68) Decisions about alcohol use among youth
Weiss, Jie W. (California State University, Fulter}; Mouttapa, Michele (California State UniversiBullerton)

(69) Emotions in the process of risky decision mgikBpontaneous verbal expressions
Béar, Arlette S. (University of Fribourg, Dep. afyhology, Switzerland); Huber, Odilo W. (Univeysof Fribourg, Dep. of
Psychology, Switzerland); Huber, Oswald (University-ribourg, Dep. of Psychology, Switzerland)

(70) Emotional processes in decision behavior giahizers and systemizers
Samson, Andrea C. (Dep of Psychology, Univerdityridbourg, Switzerland); Baer, Arlette S. (DepRsfychology, University of
Fribourg, Switzerland)

(71) Modeling option generation and resulting clesién realistic, dynamic sports situations
Raab, Markus (University of Flensburg); Johnsosgpb G. (Miami University); DeCaro, Daniel (MiamniJersity)

(72) Heuristics and Group Decision Making: More (Be Less and Less Can Be More
Luan, Shenghua (Singapore Management UniversigjsiKopoulos, Konstantinos (Max Planck Instituigjmer, Torsten
(University of Maryland, College Park)

(73) The Effects of Problem Source and PersonavRekce on Solution Generation
Milch, Kerry F. (Columbia University); Weber, Elké (Columbia University)

(74) When good decisions have a bad outcome: Angiasfect of experienced regret on subsequentehoi
Marcatto, Francesco (University of Trieste); Feteaonatella (University of Trieste)

(75) The regret frequencies and the ease retriefattion/inaction regret
Dohke, Rumiko (Hitotsubashi University); Murata,jKdlitotsubashi University)

(76) Why Are We in Dread of SARS?
Xie, Xiaofei (Peking University); Zheng, Rui (ChseAcademy of Science); Stone, Eric (Wake Foregtddsity)

(77) A Fuzzy-Trace Theory of Developmental Diffeesrin Gist-Based Thinking and Risk-Taking
Estrada, Steven M. (Cornell University); Reyna,eva F. (Cornell University); Mills, Britain A. (@nell University)

(78) Self-Other Differences in Decision Making
Choi, YoonSun (Wake Forest University); Stone, Bi¢Wake Forest University)

(79) Manipulating Maps to Affect Risk PerceptioheTEffects of Landmarks and Dimensionality
Gane, Brian D. (Georgia Tech); Turaga, Rama Molkrar(&eorgia Tech); Bostrom, Ann (Georgia Tech);r&abone, Richard
(Georgia Tech); Riggieri, Alison (Georgia Tech); tdp Sara K.

(80) Decision under Uncertainty: The Roles of Pereg Riskiness and Perceived Ambiguity
Davis,Fred D. (University of Arkansas); Aloysiushé A. (University of Arkansas); Venkatraman, Srasan (University of
Arkansas)

(81) Decision Making about Uncertain EnvironmerRRasks with Ethical Implications
Kortenkamp, Katherine V. (University of Wisconsiadison); Moore, Colleen F. (University of WiscamsMadison)
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(82) Thin Slices of a Competitor’s Thin Slices:riamg and Applying an Accurate Model Leads to Renfance in Strategic
Competition
Willaby, Harold W (University of Sydney); Burns, Bre D (University of Sydney); Vollmeyer, Regina (irsitat Frankfurt)

(83) The Role of Expectancies in Decision MakingédrAmbiguity
Levin, Irwin P. (University of lowa); L:auriola, Meo (University of Rome); Rouwenhorst, Robert (Umaity of lowa); Hamilton,
Mitchell (Clark Atlanta University)

(84) Do limited samples and limited memory expth#description-experience gap?
Hau, Robin C. (University of Basel); Pleskac, TilmoJ. (Indiana University); Hertwig, Ralph (Unigéy of Basel)

(85) Neurological basis of temporal construal theor

Ramchandran, Kanchna (University of lowa); Levimih (University of lowa); Gruntler, Ashley (Univsity of lowa); Harshman,
Lyndsay (University of lowa); Tranel, Daniel (Unigity of lowa); Denburg, L .Natalie (University tdwa); Bechara, Antoine
(University of Southern California)

(86) A pragmatic approach to the Ratio Bias

Passerini, Gabriella (University of Milano-Bicocc&glentina, Sala (University of Milano-Bicocca);awto, D’Addario (University
of Milano-Bicocca); Maria, Bagassi (University ofilsho-Bicocca); Laura, Macchi (University of MilafRicocca)
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